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PINS  MARK  CANCO  LECTURES 


Canco’s  Speaking  Service  delivers 
entertaining, educational  lectures  on 
canned  foods  before  women’s  groups, 
at  Rotary  meetings,  to  high  school 
and  college  students  and  before 
trade  and  grocer  groups.  Enthusias¬ 
tic  thank-you  letters  stream  in  asking 
for  quantities  of  literature  and  for 
repeat  bookings.  They  reflect  edge- 
of-seat  interest;  explain  why  listeners 
re-tell  to  friends  newsy  facts  they 
have  learned. 


CLEARTYPE 


PRINrit'AI.  (ITIKS  MAP 
or  THr 

TMTEO  STATES 


New  York  City 


230  Park  Avenue 


Peerless  Steam  Hoist 

Serves  any  number  of  vertical  retorts  up 
to  16.  This  is  a  thoroughly  sale  and  reli- 
oble  circle  hoist. 


Equipment 


Crown  the  success  of  your  Cook  Room  activities 
with  Sprague-Sells  equipment!  These  machines 
have  been  the  standard  of  the  canning  industry 
for  half  a  century,  serving  thousands  of  canneries 
all  over  the  world. 

Sturdy,  safe,  and  reliable  design  and  construction 
feature  Sprague-Sells  equipment;  yet  prices  are 
surprisingly  low. 

Fill  in  and  mail  the  coupon  below  for  your  copy 
of  General  Catalog  No.  400,  showing  the  complete 
Sprague-Sells  line  of  canning  equipment  lor  all 
food  products. 


Standard 

Retort 

Vertical,  all  steel 
welded  retort  made 
in  one-,  two-,  three- 
and  four -crate  sizes. 


Horizontal  Retort 

Easily  installed  and  operated.  No  hoist 
rsquired. 


Can  Dryer 

Wipes  cans  perfectly  dry  to  allow  immedi¬ 
ate  labeling  and  avoid  rusting. 


Standard  Crate  Perforated  Crate 

Has  slatted  sides  and  Made  of  solid  perforated 
perforated  bottom.  Strong  metal.  Very  sturdy, 
and  reliable. 


Sanitary  Can  Washer 

Washes,  rinses  and  sterilizes  cans  thor¬ 
oughly  with  both  steam  and  water. 


Cooling  Tank 

Built  to  lit  your  requirements  —  in  any 
size  required  —  single  or  double  width  — 
straight  away  or  with  turn.  Built  either 
over  head  or  under-slung  style. 


Hawkins  Hoist 

For  serving  any  number  of  retorts  installed 
in  a  straight  line. 


Other  Sprague-Sells 
Egulpment 

We  supply  complete  lines  of  equip¬ 
ment  for  canning  the  following 
products.  All  are  fully  described 
and  illustrated  in  Catalog  No.  400. 
Corn  .  .  .  Peas  .  .  .  Tomatoes  .  .  . 
Tomato  Products  .  .  .  Beans  .  .  . 
Beets  .  .  .  Pumokin  .  .  .  Peaches  .  .  . 
Apricots  .  .  .  Apples  .  .  .  Pears  .  .  . 
Other  Fruits  .  .  .  Meat  Products  .  .  . 
Sea  Foods  .  .  .  Etc. 


Senator  Modern  Canning  Equipment 
Book  Mk"  foi*  All  Food  Products 


FOOD  MACHINERY  CORPORATION 
Sprague-Sells  Division 
HOOPESTON,  ILLINOIS 

Please  send  us  your  General  Cata¬ 
log  No.  400. 


FOOD  MACHINERY  CORP^N 

SPRAGUE-SELLS  DIVISION 

•  HOOPESTON,  ILLINOIS  I 


NAME 


FIRM 


CITY 
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Twenty-eight  inches  of  vacuum  with  a  7 Vi  horse  power 
pump. 

Working  parts  totally  enclosed,  protected  from  acid,  steam 
and  all  foreign  elements.  Vital  parts  run  in  bath  of  oil. 

Exposed  shafts  and  important  parts  are  made  of  stainless 
steel.  Patented  four-roll  seaming  head. 


(^CcUfUlAOH— 


The  No.  229  Rotary  Flanger  automati¬ 
cally  flanges  or  rims  both  ends  of  the 
bodies  at  one  time. 

An  even,  uniform  flange  without  distor¬ 
tion  or  cracking  of  metal. 


VACUUM 

CLOSING 

MACHINE 


VACUUM  PACKING,  with  its  attendant  profits  is 
now  available  to  the  PACKER  whose  products  are 
enclosed  in  square  or  oblong  cans. 

THIS  MACHINE  places  him  on  the  same  footing 
with  the  packer  of  round,  sanitary,  vacuum  cans.  It 
enables  him  to  reach  those  markets  open  only  to  the 
vacuum  packer;  to  cut  his  costs  and  to  improve  his 
products. 


Here  are  some  of  the  features  of  this  machine 


'CAIV  ItlAO-WlKTli! 


The  No.  176  Square  Can-End  Compound 
Applier  and  Curler  applies  latex  compound 
to  can-ends  by  use  of  a  die,  in  the  man¬ 
ner  of  a  printing  press. 


240  North  Ashland  Avenue,  Chicago,  U.  S.  A. 
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EDITORIALS 

"  AND— WHAT  ABOUT  IT?”— Is  that  all  that  is 
to  come  out  of  this  most  interesting  discus- 
/  \  sion  in — possibly — the  history  of  the  industry : 

“What  Causes  the  Low  Prices  in  the  Tri-States?”  For 
it  is  a  fact  that  this  discussion  has  been  followed  with 
more  interest  by  more  canners,  and  others,  than  any¬ 
thing  we  can  recall,  and  from  the  four  corners  of  the 
country.  We  had  thought  to  discontinue  it,  but  again 
this  week  you  have  some  very  interesting  letters,  and 
we  have  even  more  who  have  said  that  it  has  been 
most  helpful  in  bringing  to  light  practices  that  had 
been  allowed  to  creep  in,  and  in  encouraging  others 
to  attempt  some  salesmanship  in  the  disposal  of  their 
goods. 

But  the  defeatist,  who  always  feels  that  nothing  can 
be  done  about  it,  that  the  canners  can  be  stirred  up, 
but  never  made  to  act,  even  for  their  own  benefit,  are 
preening  themselves  because  they  think  themselves 
right  in  asking,  “Well,  what  about  it?” 

Let  them  not  fool  themselves.  Recent  years  have 
seen  a  tremendous  amount  done  for  the  benefit  of  the 
canned  foods  industry,  per  se,  and  towards  encourage¬ 
ment  of  the  consuming  public.  What  was  termed,  un¬ 
der  the  NRA,  as  “the  despicable  fringe,”  that  coterie 
of  chiselers,  unfair  actors,  cheaters,  has  been  cut  down 
to  a  very  thin  wedge;  a  whole  raft  of  unfair  trading 
practices  which  robbed  canners  of  their  just  profits 
has  been  largely  eliminated ;  the  general  quality  of  all 
canned  foods,  the  thin  wedge  excepted,  has  been  raised 
to  a  high  level ;  and  the  consuming  public,  from  a  gen¬ 
uine  doubt  and  suspicion  about  the  goods,  engendered 
by  the  canners  themselves  through  the  packing  of  slack- 
filled,  shoddy  goods  from  the  beginning  of  commercial 
canning,  has  been  won  over  to  the  recognition  that 
canned  foods  today  are  dependable,  not  alone  in  purity 
and  wholesomeness,  but  that  the  tinned  wall  is  no 
longer  used  as  a  means  of  cheating  them  in  quantity 
of  contents.  Much,  very  much,  has  been  done,  but 
more  remains  to  be  done,  and  will  be  done.  Anybody 
who  can  go  back  in  memory  to  the  conditions  which 
existed  in  the  canning  industry  in  1906,  prior  to  the 
passage  of  the  U.  S.  Pure  Food  Law,  and  compare  them 
with  conditions  today,  will  wholeheartedly  bless  that 
Pure  Food  Law,  and  will  demand  not  less  law  but 
more  law;  will  demand  a  new  pure  food  law  that  has 
teeth  and  means  the  advancement  and  improvement 
of  the  industry,  and  not  a  politically  infested,  molly¬ 
coddle  law  such  as  the  Copeland  bill  now  is. 

In  the  battle  for  such  a  law  the  individual  canner 
can  make  his  presence  felt  by  telling  his  Senators  and 


Representatives  that  he  wants  the  Chapman  bill  and 
not  the  Copeland  bill ;  that  they  want  that  law,  above 
all,  which  will  compel  every  canner  to  affix  his  name 
and  address  to  every  package  produced,  so  that  he  can 
be  held  responsible  for  his  production.  With  such  a 
law  all  the  arguments  now  made  on  labeling  will  be 
solved;  because  no  man  who  has  any  regard  for  his 
own  good  name  would  permit  his  goods  to  go  out  ex¬ 
cept  so  that  the  ultimate  consumer  could  not  possibly 
be  fooled  on  them.  His  business  will  rise  or  fall  in 
proportion  to  his  open-handed  candor  with  his  con¬ 
sumers — on  the  label.  The  deceptive  label  has  lasted 
too  long,  and  it  must  go. 

This  work  ought  to  be  done  by  the  canners’  asso¬ 
ciations,  of  course,  for  if  just  a  few  upstanding  can¬ 
ners’  associations  appealed  to  Congress  for  this  pro¬ 
tection  of  the  canners  and  of  the  consumers,  it  would 
carry  more  weight  than  many  individuals.  But  un¬ 
fortunately  these  associations  seem  to  lack  the  intes¬ 
tinal  fortitude,  or,  in  plain  words,  the  guts,  to  do  what 
the  vast  majority  really  want,  but  which  the  officers 
fear  may  offend  some  member.  There  is  too  much 
diplomacy  and  not  enough  courage  to  do  what  they 
know  to  be  right;  again  the  well  organized  minority 
frustrates  the  will  of  the  majority.  Evidence?  The 
National  Convention  at  Chicago  embraces  all  minor 
associations,  as  well  as  the  Sections — the  entire  indus¬ 
try,  not  just  the  National  Canners’  Association  mem¬ 
bership.  From  out  of  this  mass  appeared  105  labels, 
the  vast  majority  of  which  bore  the  canner ’s  name  and 
address,  in  this  largest  label  display  yet  made.  Of 
course,  105  labels  out  of  about  35,000  labels  on  the 
market  are  hardly  to  be  considered  a  healthy  endorse¬ 
ment  of  anything,  but  it  did  plainly  show  that  the  big 
and  successful  canners  all  label  their  goods  with  their 
own  name  and  address.  Well,  if  that  is  good  for  them, 
why  is  it  not  good  for  the  average  or  so-called  small 
canner? 

Make  no  mistake  about  it.  Practically  all  canners 
want  this  very  proper  and  just  credit  for  their  work; 
the  pure  food  authorities  would  welcome  it  as  the 
greatest  assistant  in  their  work ;  the  public  demands  it. 
Why,  then,  do  not  the  associations  work  for  and  get 
this  Name-on-the-Label  clause  into  the  new  proposed 
pure  food  law?  If  it  is  not  done  now,  it  may  be  thirty 
years  again  before  another  chance  arrives. 

Why  do  not  these  associations  also  take  action  on 
the  fly-by-night  canneries  so  much  discussed  of  late? 
Again,  if  the  canners  or  their  associations  asked  the 
pure  food  authorities — State  or  national — ^to  give  spe¬ 
cial  attention  to  such  factories,  the  number  would  soon 
dwindle,  and  the  curse  disappear.  And  supply  men 
and  machinery  men  and  all  who  now  help  make  such 
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disturbers  of  the  industry  possible  would  quickly  wake 
up  and  get  out  of  the  danger  line.  The  few  pennies 
they  make  on  such  sales  of  supplies  and  machinery 
cost  their  better  customers  thousands  of  dollars,  keep 
the  canned  foods  markets  upset  and  disturbed,  and 
do  the  cause  of  all  canned  foods  no  good.  It  is  time 
these  good  business  men  woke  up. 

“Well — what  about  it?” 

Read  this — The  U.  S.  Department  of  Commerce 
has  just  issued  its  report  on  the  “Mayonnaise, 
Salad  Dressing  and  Related  Products  Industry” 
for  1936.  In  that  report,  under  “Labeling  Practices,” 
page  8,  it  says: 

“Eighty-five  manufacturers  (86  produce  96  per 
cent  of  the  total  output)  ^  producing  30,783,782 
gallons  of  mayonnaise  and  related  products  in 
1936,  indicated  that  their  labeling  practices  were 
essentially  the  same  as  they  were  in  1935.  Of  the 
total,  27,751,455  gallons,  or  almost  90.2  per  cent, 
was  packed  under  the  manufacturer’s  label,  and 
3,018,252  gallons,  or  9.8  per  cent,  was  packed  un¬ 
der  the  buyer’s  label.  These  are  almost  the  iden¬ 
tical  percentages  as  were  reported  for  the  year 
1935.  Manufacturers  have  evidently  practically 
abandoned  the  practice  of  packing  unlabeled  may¬ 
onnaise  and  salad  dressings.  (Italics  ours.)  Only 
14,075  gallons  were  reported  packed  in  this 
fashion.” 

Times  change,  and  men  must  change  with  them. 

«  *  * 

The  battle  against  the  pea  aphis,  or  lice,  is  on  in 
earnest  in  the  East,  and  it  is  a  man’s-size  battle.  And 
it  will  not  end  with  peas,  but  must  be  carried  through 
for  all  manner  of  canning  crops.  In  most  sections  the 
winter  left  a  double  dose  of  crop  pests  to  plague  the 
canners  in  1937. 

*  *  4> 

As  time  moves  on,  and  the  Supreme  Court  continues 
to  hand  out  surprising  decisions,  there  begins  to  ap¬ 
pear  more  clearly,  as  it  were,  through  the  mist  the 
plan  of  a  far-reaching  financial  set-up.  Social  Security 
has  been  approved ;  under  it  the  accumulated  millions 
and  billions  are  to  be  invested  in  Government  bonds, 
i.  e.,  using  the  incoming  money  to  buy  back  outstand¬ 
ing  Government  bonds.  The  safest  of  all  securities 
for  this  insurance  fund — ^but.  By  the  time  the  pot, 
which  the  law  requires  must  be  made  before  payments 
from  it  are  to  start  (1942),  a  very  big  slice,  if  not 
most,  of  the  bonds  now  outstanding  will  have  been 
bought  back  by  this  fund.  With  the  Government  own¬ 
ing  its  bond  issue,  there  will  end  worry  about  debt, 
and  the  Government  will  be  able  to  finance  itself  by 
drawing  checks  against  the  Treasury,  as  it  is  doing 
now,  more  and  more  every  day.  And  the  savings  in 
interest  now  paid  on  present  bonds  will  about  take  care 
of  the  annual  payments  under  the  Security  plans.  A 
right  nice,  self-liquidating  plan,  and  a  gradual  restora¬ 
tion  of  the  money  control  to  the  Government,  where  it 
belongs.  The  day  of  the  Government  bank,  and  its 
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control  of  credit,  is  approaching  more  rapidly  than  we 
ever  dared  hope  for.  When  the  Government  takes  con¬ 
trol  of  the  credit  pump  we  will  indeed  have  real  “Social 
Security” — for  everybody. 

NEW  YORK  LABELING  LAW  has  been  amended  to  pro¬ 
vide  that  every  open  or  closed  package  of  fruits  and 
vegetables  shipped  into  the  markets  of  New  York  State 
from  another  State  shall  be  marked  in  terms  of  the 
official  standards  and  grades  or  classifications  as  pro¬ 
mulgated  from  time  to  time  by  the  Secretary  of  Agri¬ 
culture  of  the  United  States,  commonly  known  as  U.  S. 
grades. 

The  section  of  the  law  that  was  amended  defines 
farm  products  as  including  all  “agricultural,  *  *  *  vege¬ 
table  and  fruit  products  of  the  soil.” 

These  provisions  have  never  been  construed  to  apply 
to  canned  foods.  On  the  contrary,  there  is  an  opinion 
of  the  Attorney  General  of  the  State  of  New  York 
rendered  in  1913,  when  there  was  under  consideration 
the  question  of  whether  or  not  commission  merchants 
selling  only  canned  fruits  and  vegetables  should  be  re¬ 
quired  to  furnish  a  bond  such  as  is  required  of  commis¬ 
sion  merchants  dealing  in  farm  products,  to  the  effect 
that  such  a  bond  was  not  necessary.  That  statute  con¬ 
tained  a  similar  provision  defining  farm  produce  as 
including  all  “agricultural,  ♦  *  *  vegetable  and  fruit 
products  of  the  soil,”  etc.,  and  the  Attorney  General 
said : 

“There  is  nothing  in  this  section  that  covers  canned 
goods  specifically  and  their  sale  should  not  cause  the 
owner  to  execute  a  bond  to  the  State  and  receive  a 
license  from  the  State  for  the  reason  that  canned  goods 
have  ceased  to  be  a  farm  produce  in  the  strict  sense  of 
the  word,  and  should  be  classed  as  manufactured 
articles.” 
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N.  C.  A.  Board  of  Directors  Meets 

Budget  For  1937  Approved  and  Activities  oF  Association  Reviewed 

from  N.  C.  A.  Information  Letter 


The  spring  meeting  of  the  Board  of  Directors  of 
the  National  Canners  Association  was  held  in 
Washington  on  May  20th  and  21st  with  an  un¬ 
usually  large  attendance  of  members  of  the  Board,  as 
well  as  members  of  standing  committees,  the  Admin¬ 
istrative  Council,  Section  Chairmen,  and  representa¬ 
tives  of  fifteen  state  canners’  associations.  At  its  two 
sessions  the  Board — 

Adopted  the  final  budget  for  1937,  with  provision  for 
increasing  the  reserve  fund  to  $100,000,  the  amount 
at  which  it  was  formerly  held,  and  for  making  neces¬ 
sary  repairs  to  the  Washington  office  building. 

Approved  the  fixing  of  the  dues  of  Canadian  affiliates 
of  American  member  firms  at  one-half  the  rate  paid 
by  member  firms  on  non-seasonal  products,  owing  to 
the  fact  that  such  affiliates  can  not  receive  all  of  the 
services  provided  for  member  firms  in  the  United 
States. 

Approved  the  recommendation  of  the  Administra¬ 
tive  Council  that  the  Association  do  not  participate  in 
exhibits  at  any  expositions  requiring  the  expenditure 
of  Association  funds. 

Approved  a  statement  of  policy  recommended  by  the 
Labeling  Committee  with  respect  to  the  scope  of  that 
Committee’s  activities,  which,  by  the  terms  of  the  rec¬ 
ommendation,  will  be  limited  to  the  selection  of 
appropriate  descriptive  terms,  the  development  of  ob¬ 
jective  tests,  and  the  promotion  of  the  adoption  of  the 
labeling  plan. 

Approved  revision  of  the  by-laws  in  minor  particu¬ 
lars  in  order  to  bring  them  into  conformance  with 
present  practices  and  to  provide  a  more  logical  arrange¬ 
ment  of  the  provisions. 

Approved  the  week  of  January  23,  1938,  as  the  date 
for  the  next  annual  convention. 

Authorized  the  Association  to  advise  the  Simplified 
Practice  Division,  National  Bureau  of  Standards,  of  its 
approval  of  the  revised  simplified  practice  recommen¬ 
dation  for  fruit  and  vegetable  can  sizes. 

Approved  the  proposed  modification  of  the  label 
legend  for  substandard  canned  vegetables  to  make  it 
uniform  with  the  substandard  legend  on  canned  fruits. 

Approved  the  report  of  the  Legislative  Committee 
upon  pending  legislation  of  interest  to  the  canning 
industry,  and  the  Committee’s  efforts  to  inform  mem¬ 
bers  of  Congress  respecting  the  views  and  wishes  of 
the  industry. 

COMMITTEE  MEETINGS 

Prior  to  the  meeting  of  the  Board,  there  were  meet¬ 
ings  of  the  Administrative  Council,  the  Committees  on 
Legislation,  Labeling,  Raw  Products,  Statistics  and 
Information,  Expositions,  Group  Insurance,  Revision 
of  By-Laws,  and  the  Executive  Committee  of  the 
Scientific  Research  Committee.  At  these  meetings 


various  plans  of  the  Asociation’s  work  were  reviewed 
and  reports  and  recommendations  prepared  for  sub¬ 
mission  to  the  Board  of  Directors. 

ADDRESS  BY  PRESIDENT  DULANY 
The  Board  convened  for  its  first  session  on  Thursday 
morning  and  following  the  opening  formalities.  Presi¬ 
dent  Dulany  made  an  address  in  which  he  pointed  out 
the  importance  of  the  mid-year  meeting,  welcomed  the 
new  members  of  the  Board  who  were  elected  at  the 
annual  convention,  and  urged  participation  of  all  di¬ 
rectors  in  the  discussion  of  topics  scheduled  on  the 
program.  President  Dulany  emphasized  the  fact  that 
the  Board  represented  a  wide-flung  industry,  including 
in  its  membership  the  producers  of  hundreds  of  varie¬ 
ties  of  foods,  and  that  over  85  per  cent  of  the  cost  of 
maintaining  the  Association’s  activities  came  from  the 
dues  of  individual  members,  which  fact  placed  upon 
members  of  the  Board  a  real  responsibility  in  so  direct¬ 
ing  the  Association’s  affairs  that  it  will  continue  to 
render  a  constructive,  forward-looking  service  to  the 
industry. 

REVIEW  OF  ASSOCIATION’S  WORK 
Secretary  Frank  E.  Gorrell  reported  on  the  mem¬ 
bership  and  finances  of  the  Association,  pointing  out 
that  the  Association  now  has  766  members,  a  net  in¬ 
crease  of  10  members  since  the  first  of  the  year,  and 
that  the  signed  up  members  for  1937  now  represent 
104,900,000  cases  of  seasonal  products  and  38,090,000 
cases  of  non-seasonal  products. 

Mr.  Gorrell’s  brief  address  was  followed  by  a  series 
of  reports  from  the  members  of  the  Association’s  staff 
in  charge  of  the  various  departments  of  its  work. 

LEGISLATION 

The  Legislative  Committee  then  presented  its  report, 
giving  summaries  of  all  the  important  bills  now  pend¬ 
ing  in  Congress  that  are  of  particular  importance  to 
the  canning  industry.  The  discussion  that  followed 
was  devoted  chiefly  to  the  status  of  the  bills  to  reenact 
the  marketing  and  orders  section  of  the  Agricultural 
Adjustment  Act,  and  the  labeling  provisions  of  the 
pending  Food  and  Drug  bills. 

It  was  reported  that  the  Jones  bill  to  reenact  the 
marketing  and  orders  section  of  the  Agricultural  Ad¬ 
justment  Act  as  passed  by  the  House  had  been  reported 
out  by  the  Senate  Committee  on  Agriculture  with  the 
amendment  provided  in  the  Bone  bill,  which  would 
remove  the  exemption  of  canning  crops  from  imposed 
control.  In  the  bills  to  revise  the  Food  and  Drugs  Act 
now  before  the  House  Committee  on  Interstate  Com¬ 
merce,  the  principal  points  of  interest  to  canners  are 
the  provisions  for  grade  labeling  and  for  requiring  the 
name  of  both  packer  and  distributor  on  the  label,  to 
both  of  which  provisions  the  canning  industry  is 
opposed. 
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Members  of  the  Board  were  fully  advised  as  to  the 
steps  that  the  Legislative  Committee  had  taken  to 
acquaint  members  of  Congress  with  the  position  of  the 
industry  on  these  two  pieces  of  legislation.  It  was 
repeatedly  pointed  out  during  discussion  of  the  Legis¬ 
lative  Committee’s  report  that  members  of  Congress 
could  not  act  with  due  regard  to  the  interests  and  wel¬ 
fare  of  the  industry  and  the  consumers  of  its  products 
unless  canners  fully  acquainted  them  with  the  merit 
and  effect  of  proposed  legislation. 

[Later — Since  the  meeting  the  Jones  Bill  has  been 
passed  and  now  awaits  the  President’s  signature.  The 
Bone  bill  was  killed.] 

In  its  report  the  Labeling  Committee  discussed  the 
status  of  measures  to  revise  the  food  law,  the  progress 
in  adoption  of  the  descriptive  labeling  plan,  and  the 
scope  of  the  Committee’s  work.  Upon  the  latter  ques¬ 
tion,  the  Labeling  Committee  presented  to  the  Board 
the  following  recommendation,  which  was  unanimously 
approved  by  the  Board : 

The  Labeling  Committee  has  been  requested  to  rec¬ 
ommend  that  the  Association  publicize  and  thus  give 
implied  endorsement  to  various  proposals  for  label 
improvement,  such  as  label  designs  and  the  use  of 
recipes  and  cooking  and  serving  directions  on  the  label. 

The  Committee  recognizes  that,  from  the  viewpoint 
of  merchandising  and  sales  promotion,  the  styling  of 
labels  and  the  use  on  them  of  directions  for  preparing 
and  serving  are  matters  deserving  careful  considera¬ 
tion  by  individual  canners.  It  believes,  however,  that 
these  subjects,  except  in  so  far  as  designs  may  be  used 
on  the  label  to  describe  the  product,  do  not  properly 
come  within  the  scope  of  the  Committee’s  work,  which 
is  to  select  descriptive  terms  for  the  various  products, 
develop  appropriate  tests  for  the  definition  of  these 
terms,  and  promote  the  adoption  of  the  descriptive 
labeling  system. 

The  Committee  also  recognizes  the  value  of  the  work 
of  the  Home  Economics  Division  in  promoting  a  di¬ 
versified  use  of  individual  products  of  the  industry, 
thus  creating  a  wider  consumer  appeal  and  increased 
consumption,  which  work  would  be  nullified  to  a  con¬ 
siderable  extent  by  endorsement  of  any  one  particular 
method  of  preparing  or  serving  the  various  products. 

The  Labeling  Committee  respectfully  submits  this 
statement  to  the  Board  of  Directors  for  its  considera¬ 
tion  and  approval  as  a  policy  to  guide  the  Committee 
in  the  conduct  of  its  activities. 

TRUST  INDENTURE  FUND— FLOOD  RELIEF 
The  trustees  of  the  Trust  Indenture  Fund  reported 
a  balance  on  hand  on  May  19th  of  $5,468.75,  this  being 
the  cash  on  hand  in  addition  to  the  $50,000  bonds  in 
the  fund  and  representing  the  interest  received  on  the 
bonds.  They  also  reported  that  they  had  not  been 
called  upon  to  make  any  contributions  toward  payment 
of  damages  from  the  Trust  Funds  since  their  last 
report. 

A  final  report  upon  the  flood  relief  contributions 
made  by  canners  through  the  Committee  named  at  the 
convention  at  Chicago  showed  that  10,211  cases  of 
canned  foods  had  been  collected  and  distributed  in  co¬ 
operation  with  the  relief  agencies.  This  contribution 
represented  chiefly  the  aid  given  by  canners  outside 
the  states  directly  affected  by  the  flood,  and  the  total 


contributions,  including  those  made  direct  by  canners, 
were  much  greater  than  the  amount  handled  by  the 
Committee. 

LUNCHEON 

At  the  luncheon  on  Thursday  the  Board  had  as  its 
guests  Mr.  Jesse  W.  Tapp,  Assistant  Administrator  of 
the  A.  A.  A.;  Mr.  Clarence  Birgfeld,  Assistant  Chief 
of  the  Foodstuffs  Division  of  the  Bureau  of  Foreign 
and  Domestic  Commerce ;  and  Judge  J.  Harry  Coving¬ 
ton,  senior  counsel  for  the  Asociation.  Each  of  these 
guests  made  brief  and  interesting  addresses  that  were 
enjoyed  by  everyone  at  the  luncheon. 

ROBINSON-P ATMAN  ACT 
The  Association  has  kept  its  membership  informed, 
through  the  Information  Letter,  concerning  the  ques¬ 
tions  involved  in  complaints  filed  by  the  Federal  Trade 
Commission  under  the  Robinson-Patman  Act,  but  it 
has  not  attempted  to  report  upon  the  hearings  in  these 
cases.  About  twenty  complaints  have  been  filed,  which 
cover  practically  every  important  provision  of  the  Act. 
Some  hearings  have  been  completed.  Recently  Mr. 
A.  W.  DeBirny,  attorney  of  the  Federal  Trade  Com¬ 
mission,  stated  in  an  address  on  the  administration  of 
the  Act,  that  “before  long  many  of  the  issues  raised 
by  the  complaints  will  have  been  decided  by  the  Com¬ 
mission.’’ 

The  Association’s  office  has  continued  to  answer 
general  inquiries  concerning  the  Act,  but  in  accordance 
with  the  policy  determined  by  the  Board,  it  does  not 
answer  questions  that  would  require  a  determination 
of  the  status  of  identified  or  identifiable  buying  or  sell¬ 
ing  organizations. 

McNARY-MAPES  STANDARDS 

During  the  annual  convention  a  hearing  was  held  on 
a  proposed  standard  for  red  pitted  cherries  under  the 
McNary-Mapes  amendment,  and  on  April  27th  the 
standard  for  red  pitted  cherries  was  promulgated, 
along  with  minor  revisions  in  the  existing  standard 
for  canned  cherries. 

The  Food  and  Drug  Administration  also  gave  notice 
in  April  of  a  proposed  minor  modification  in  the  Peach, 
Pear,  Apricot  and  Cherry  standards,  and  a  change  in 
the  substandard  legend  on  canned  vegetables.  The 
legend  in  the  present  substandard  reads :  “Below  U.  S. 
Standard,  Low  Quality  But  Not  Illegal.’’  It  is  proposed 
to  change  this  to  “Below  U.  S.  Standard,  Good  Food — 
Not  High  Grade,’’  the  same  legend  as  required  on  sub¬ 
standard  fruits. 

SOCIAL  SECURITY 

The  Association  continues  to  receive  inquiries  from 
canners  concerning  the  application  of  the  Social  Se¬ 
curity  Act,  many  of  which  it  is  found  can  be  answered 
by  reference  either  to  the  two  bulletins  that  the  Asso¬ 
ciation  issued  on  the  subject  or  to  the  Information 
Letter,  in  which  have  been  reported  any  new  develop¬ 
ments  of  interest  to  the  industry.  Among  the  latter 
might  be  mentioned  the  amplification  by  the  Internal 
Revenue  Bureau  of  its  definition  of  the  term  “agricul¬ 
tural  labor,”  reported  in  the  Letter  of  April  17th.  In¬ 
quiries  regarding  possible  changes  in  the  Act  are  best 
answered,  perhaps,  by  the  Social  Security  Board’s 
statement  in  connection  with  the  announcement  of  the 
(Continued  on  page  S^) 
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PHILLIPS  PACKIIMG  COMPAIVY,  Inc. 

'J^tcken  of  T^killips  Delicious  Qualiltf  Canned  ^JooJs 

CAMBRIDGE  •  MARYLAND.  LJ.  S.  A. 


“THE  HOUSE  OF  ROBINS” 

at  your  service  for  Quick  Shipment 

CANNING  MACHINERY 


A. 


Robins  PerForated  Crates 

Baltimore,  Md 


Pea  &  Bean  Washer 


Chisholm*Ryder 
Strinsless  Bean  Pregrader 


Robins  Circle  Steam  Hoist 


Manufacturers  of  a  General  Line  of  Canning  Machinery 

K.  ROBINS  &  CO.,  INC., 


Robins  Improved  Stringless 
Bean  Cutter 


for  Fruits,  Vegetables,  Citrus 
Fruits,  Seafoods 
COMPLETE  PLANTS  EQUIPPED 
Write  For  Catalogue  No.  600 


Robins  Standard  Retort 
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CROP  REPORTS 

Reported  Direct  by  CANNERS 

Contribute  your  share  and  keep  this  column  up  to  the  minute. 
We  urge  your  co-operation  and  invite  your  communications. 


PEAS 

MILFORD,  DEL.,  May  22,  1937 — Acreage  about  the 
same  as  last  year;  crop  about  a  week  later  than  last 
year.  Aphis  appearing  in  large  numbers  now  and  con¬ 
siderable  damage  will  probably  result. 

FEDERALSBURG,  MD.,  May  22,  1937 — Expect  60  per 
cent  of  crop.  Packing  will  start  about  June  5th. 

NEBRASKA  CITY,  NEBR.,  May  24,  1937 — Acreage  and 
prospective  yield  normal. 

BEANS 

GOODING,  IDAHO,  May  18,  1937 — Acreage  30  per  cent; 
will  start  planting  June  1st. 

FEDERALSBURG,  MD.,  May  22,  1937 — Stringless :  Crop 
looking  good,  which  has  just  been  cultivated  once. 

BAYFIELD,  wis..  May  24,  1837 — Green :  Acreage 
normal. 

Wax:  Acreage  increased  50  per  cent.  The  season 
so  far  is  wet  and  cold  but  if  we  get  warm  weather  by 
June  1st,  planting  will  start  at  about  the  usual  time. 
Never  expect  to  get  much  seed  into  the  ground  before 
that  time. 

CORN 

AUDUBON,  IOWA.,  May  24,  1937 — Small  acreage  over 
last  season ;  probably  7  or  8  per  cent.  Planting  now  in 
progress.  Early  plantings  show  good  stands.  Moisture 
very  satisfactory.  Season  ten  days  to  two  weeks  later 
than  normal. 

GORHAM,  ME.,  May  24,  1937 — Season  latest  in  years 
on  account  of  rains.  A  lot  of  corn  land  has  water 
standing  on  it  now.  No  canning  seed  planted  as  yet 
in  this  section ;  plantings  should  be  completed  by  June 
5th.  This  seems  impossible  on  some  land,  even  with 
favorable  weather  from  now  on.  About  the  same  acre¬ 
age  signed  as  last  year. 

NEBRASKA  CITY,  NEBR.,  May  24,  1937 — Acreage  and 
prospective  yield  normal. 

TOMATOES 

GOODING,  IDAHO,  May  18,  1937 — Acreage  35  per  cent. 
Seed  is  planted  but  progress  is  very  slow. 


WHITE  PLAINS,  KY.,  May  25,  1937 — ^We  have  con¬ 
tracted  about  a  third  of  last  year’s  acreage.  It  has 
been  rather  rainy  and  cold  up  until  last  week  and 
farmers  now  are  preparing  ground  and  setting  plants. 
We  are,  however,  about  ten  days  late  in  setting. 
Weather  conditions  now  favorable  for  normal  crop. 

FEDERALSBURG,  MD.,  May  22,  1937 — Supply  of  early 
plants  has  been  short  but  mostly  all  will  get  a  fair 
supply.  Weather  has  been  too  cold  for  the  plants  that 
are  set. 

NEBRASKA  CITY,  NEBR.,  May  24,  1937 — Acreage  and 
prospective  yield  normal. 

RURAL  HALL,  N.  c..  May  24,  1937 — None  planted  as 
yet.  Plants  in  bad  condition  due  to  cold  weather.  Ex¬ 
pect,  normal  crop  on  increased  acreage. 

HARTVILLE,  OHIO,  May  24,  1937 — Just  starting  to  set 
plants.  Cold  and  rain  have  made  season  backward. 
Acreage  25  per  cent  greater  than  last  year.  This  in¬ 
crease  is  not  added  contracted  acreage,  but  added  acre¬ 
age  put  out  by  our  cannery.  This  makes  added  work 
for  our  cannery,  but  we  feel  that  this  year  added  work 
and  attention  to  details  will  be  more  necessary  than 
ever,  if  one  is  to  show  a  profit.  This  opinion  is  con¬ 
trary  to  many  who  think  higher  selling  prices  are 
coming  to  us  all,  for  all  our  output,  with  nothing  else 
happening  to  us  to  offset  them.  Remember,  sometime 
ago  it  was  said  that  “Prosperity  was  just  around  the 
corner  and  all  you  had  to  do  was  spend  to  bring  it 
around  the  corner  into  your  street  and  into  full  view.” 
Surely  any  one  that  is  a  canner  now  can  remember 
that.  Prosperity  as  the  big  men  predicted  it  has  not 
yet  occurred  for  most  of  us.  It  may  have  been  around 
the  corner,  but  it  turned  into  an  alley  instead  of  a  main 
street.  Our  biggest  men  didn’t  know  anything  about 
predicting  then,  so  why  listen  to  them  or  trust  them 
now?  The  little,  smart  business  man  who  rubs  elbows 
each  day  with  his  fellows  knows  their  pulse  better  than 
most.  It  should  seem  a  parade  is  in  order  when  we 
have  something  to  parade  for. 

OTHER  ITEMS 

MEANSVILLE,  GA.,  May  25,  1937 — Pimientos:  Crop 
late  with  prospects  of  about  60  to  75  per  cent.  Normal 
acreage.  Turnip  Greens:  Normal  crop. 

NEBRASKA  CITY,  NEBR.,  May  24,  1937 — Spinach  and 
Asparagus:  Acreage  and  yield  normal. 


service. 


screens. 


^  Langsenkamp  Stain¬ 
less  Steel  Storage  and 
Preheating  Tanks.  Last 
longer.  Giver  better 


^  Indiana  Colossal 
Pulper — 1200 
bu.  tomatoes 
'  per  hour. 


★  Improved  "36"  Kook-More 
Koils  in  a  Langsenkamp  Stainless 
Steel  Tank  represent  the  finest  and 
most  efficient  cooking  unit  avail¬ 
able.  Coils  sold  separately  or  in 
other  types  of  tanks.  Kook-More 
Koils  will  evaporate  60  per  cent 
in  1 3  minutes  with  1 25  pounds  of 
steam. 


★  Indiana  paddle 
type  finishers  far  ahead  in  cap¬ 
acity  and  quality.  Colossal 
model  illustrated. 


^  Any  Indiana  Pulper  or 
Finisher  available  with  com¬ 
plete  motor  assembly.  Indi¬ 
ana  machines  operate  with  24 
per  cent  less  horsepower. 
Completely  sanitary.  No  time 
lost  in  cleaning  or  changing 


F.  H.  LANGSENKAMP  CO.,  Indianapolis,  Indiana 


Eastern  Shore  Representative:  A.  K.  ROBINS  &  CO.,  INC.,  Baltimore.  Western  Representative:  JAMES  Q.  LEAVITT  CO.,  Seattle,  Wash.  Pacific  Coast 
Representative:  KING  ENGINEERING  &  SALES  CO.,  San  Francisco.  Texas  Representative:  A.  H.  VAYO,  Harlingen,  Texas.  Canadian  Representative: 
DON  CHISHOLM,  Niagara  Falls,  Canada. 
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*  Lan3senl<amp  units  make  a  balanced  production  line  oF  greatly  increased 
capacity.  All  units  are  alike;  fast,  efficient  and  dependable.  The  units 

shown  here  mean  faster  pulping,  faster  cook¬ 
ing,  faster  finishing — and  with  speed,  products 
of  exceptionally  high  quality. 


BALANCED  PRODUCTION 

at  High  Capacity^  all  Units  Complementary 


EQUIPMENT 


CORN  CANNING 


T]H[]e  Westminster, Md 


M 


M 


BUILT  RIGHT 


rThe  new  Husker  (below)  is  provided  to  do  the  pre¬ 
cision  job  of  automatically  debutting  and  husking  corn  at 
great  speed,  without  waste.  The  new  Juc  Cutter  (left)  is 
designed  and  constructed  to  cut  with  unequalled  accuracy 
all  of  the  corn  of  all  sizes  of  ears  and 
nubbings  that  should  be  canned. 

Both  of  these  ball-bearing-equipped 
machines  are  built  by  one  of  the  country’s 
leading  machine  tool  manufacturers, 

Rockford  Drilling  Mach- 
ine  Division  of  Borg- 
Warner  Corporation  f 
Rockford,  Illinois. 


Write  for  descriptive  literature  covering  Corn 
Canning  Equipment  and  the  Method  of  Can¬ 
ning  Whole-kernel  Corn.  _ 


12 


May  31, 1937 


Seabrook  Farms  Find 

Control  For  Aphis  on  Peas 

Believe  New  Discovery  May  Solve  Aphis  Injury  on  Other  Crops— Continue  Experi¬ 
ments  on  Peas  and  Expect  to  Tackle  Tomato  Problem  IF  Aphis  Attacks  Crop  This  Year. 

Special  Correspondent  of  “The  Canning  Trade” 


Anew  discovery  in  the  control  of  the  aphis  on 
the  pea  crop  is  announced  this  week  as  a  result 
of  a  year’s  research  on  the  Seabrook  Farms, 
near  Bridgeton,  N.  J.  The  new  discovery  puts  at  rest 
the  minds  of  thousands  of  growers  who  were  compelled 
last  year  to  spend  tens  of  thousands  of  dollars  in  fight¬ 
ing  aphis  on  peas,  beans  and  tomatoes. 

Frank  App,  an  executive  at  the  Seabrook  Farms  and 
president  of  the  New  Jersey  Farm  Bureau,  in  an  in¬ 
terview  this  week,  outlined  the  results  of  the  year’s 
work  in  attempting  to  find  a  satisfactory  control  for 
the  aphis. 

The  control,  as  worked  out  by  Mr.  App  at  Bridgeton, 
consists  in  the  application  of  an  oil  spray  by  airplane 
to  the  growing  crops. 

According  to  Mr.  App,  the  oil  is  a  special  product, 
containing  a  number  of  ingredients,  which  are  deathly 
to  the  aphis.  Tests  conducted  on  moi>e  than  2,000  acres 
of  peas  this  year  have  resulted  in  the  killing  of  90  per 
cent  of  the  entire  infestation  of  the  aphis  or  plant  lice. 

SPECIAL  EQUIPMENT — The  discovery  made  this 
year  is  the  result  of  an  investigation  that  Mr.  App 
made  in  California  last  winter  following  experiments 
conducted  in  New  Jersey  in  1936  and  the  cooperation 
of  engineers  connected  with  one  of  the  large  oil  com¬ 
panies  in  the  designing  of  special  equipment  for  the 
distribution  of  the  oil. 

According  to  Mr.  App,  on  his  western  trip  last  De¬ 
cember  he  investigated  aphis  control  in  California,  Ore¬ 
gon  and  Washington,  and  this  spring  a  large  California 
oil  concern  sent  its  chief  technical  investigator  to 
Bridgeton  to  work  out  new  ideas  which  he  believed 
practical. 

The  equipment  consists  of  a  large  oil  tank,  built  into 
the  airplane.  Connected  with  the  tank  are  a  series  of 
three  vaporizers  suspended  under  the  wings  of  the 
plane.  The  oil  flows  to  the  vaporizers  by  gravity,  and 
in  front  of  each  vaporizer  are  small  spiral  propellers 
that  spread  the  oil  out  in  a  fog  so  thin  that  it  can 
hardly  be  seen  with  the  eye.  Through  the  ideas  of 
Mr.  App  and  the  engineers  they  were  able  to  develop 
a  vaporizer  that  is  considered  one  of  the  secrets  of  the 
entire  operation.  Next  to  the  perfection  of  the  oil 
compound  that  spreads  death  among  the  plant  enemies 
the  vaporizer  is  considered  the  second  most  impor¬ 
tant  step. 

EXPERIMENTS  AT  BRIDGETON— In  discussing 
the  experimental  work  with  the  newly  devised  sprayer, 
Mr.  App  told  the  writer  that  it  was  first  tried  out  in 


an  ordinary  orchard  duster  and  after  it  was  perfected 
it  was  attached  to  the  airplanes.  The  experimental 
work  has  been  going  on  for  several  months,  and  only 
during  the  last  two  weeks  have  the  airplanes  been 
used  in  actual  field  work.  In  applying  the  oil  the  air¬ 
planes  follow  about  the  same  procedure  as  they  used 
last  year  in  the  applying  of  dust  to  the  bean  fields. 
The  plane  travels  at  about  the  same  height  and  it  shuts 
off  the  oil  when  making  the  turns  for  the  return  across 
the  field. 

The  oil  has  been  found  to  be  effective  when  applied 
in  winds  that  would  not  permit  the  application  of  dust. 

Asked  if  the  oil  would  be  effective  when  applied  in 
cloudy  weather  or  just  before  a  storm,  Mr.  App  stated 
that  this  is  something  that  they  must  experiment  with. 
As  there  have  been  so  few  rainy  days  since  the  start 
of  the  season,  they  have  not  been  confronted  with  that 
problem.  It  is  believed,  however,  that  it  will  render 
effective  kills,  even  though  applied  shortly  before  a 
storm. 

Observations  made  in  fields  after  the  oil  had  been 
applied  show  that  the  aphis  begin  to  fall  after  fifteen 
minutes,  and  within  a  relatively  short  time  the  ma¬ 
jority  have  dropped  to  the  ground.  Careful  checks  in 
oiled  fields  show  that  75  to  90  per  cent  of  the  plant 
lice  have  been  killed  in  a  short  time  and  many  that 
have  not  died  instantly  have  finally  succumbed  to  the 
gas  given  off  by  the  oil.  Further  investigations  are 
being  conducted  on  the  effectiveness  of  the  kill,  and 
this  week  finds  experts  from  the  State  Agricultural 
Colleges  checking  the  results  under  varying  conditions. 

SMALL  AMOUNT  OF  OIL — Growers  who  are  ac¬ 
customed  to  spraying  with  traction  equipment  will  be 
surprised  at  the  small  amount  of  oil  that  is  being  used. 
Under  average  field  conditions  growers  usually  apply 
100  gallons  of  wet  spray  to  the  acre.  With  oil,  it  has 
been  found  that  they  are  getting  results  with  three 
gallons  of  oil,  and  they  have  applied  as  little  as  two 
gallons  to  the  acre.  The  smaller  amounts,  however, 
have  not  given  the  same  results  as  the  larger  appli¬ 
cation. 

The  cost  of  the  oil  on  an  acreage  basis  is  very  low. 
On  the  basis  of  three  gallons  to  the  acre,  they  have 
found  that  the  cost  for  material  is  $2.70,  or  a  cost  of 
90  cents  per  gallon. 

The  cost  of  applying  the  oil,  including  the  rental  of 
the  plane,  is  $3.60  per  acre.  The  plane  rental  is  at  the 
rate  of  90  cents  per  acre. 
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Protect  Your 
Anticipated  Profits! 


Do  you  know  how  little  it  costs  to 
INSURE  YOUR  1937  EARNINGS 
against  loss  by  fire  or  wind? 


CAHNERS  EXCHANGE  SUBSCRIBERS 
WARNER  INTER- INSURANCE  BUREAU 


LANSING  B.  WARNER,  Incorporated 
540  N.  Michigan  Ave.,  CHICAGO,  ILL. 


to-  gel 

for  a 

QUALITY  PACK 

Install  a 

HEX-CONE  CLEANER,  a 
HYDRO-GEARED  GRADER  and 
ROD  SPLIT  and  SKIN  REMOVER 

They  will  do  more  to  reduce  costs 
and  improve  quality  than  any  other 
equipment. 

Let  us  help  plan  your  line  up 

THE  SINCLAIR-SCOTT  CO. 

^^The  Original  Grader  House** 

BALTIMORE  »«  MARYLAND 


^Artistic 

I^LS 


Plain. 

Varnished. 

Embossed. 

THE 

Simpson  sDOELLER 

CO. 

BALTIMORE.MD. 
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It  has  been  found  that  one  plane  can  cover  500  acres 
of  ground  in  a  day  under  favorable  conditions. 

A  battery  of  three  planes  is  stationed  at  the  Sea- 
brook  Farms  ready  to  meet  any  emergency. 

Already  2,000  to  2,500  acres  of  peas  have  been 
sprayed,  and  other  fields  are  being  sprayed  daily. 

The  Seabrook  concern  has  3,600  acres  of  peas  under 
cultivation  on  their  own  farms  and  under  contract  with 
nearby  growers. 

The  remainder  of  the  acreage  will  be  sprayed  if  the 
aphis  should  spread.  According  to  officials  of  the  con¬ 
cern,  the  aphis  infestation  has  not  been  serious,  but 
they  are  not  taking  any  chances  in  checking  the  injury. 
South  Jersey  pea  growers  who  have  had  their  fields 
sprayed  need  only  to  compare  their  fields  with  those 
on  the  Eastern  Shore. 

The  South  Jersey  pea  fields  are  a  sight  to  behold. 
Thousands  of  acres  of  peas  now  in  full  bloom,  with 
the  vines  standing  eighteen  inches  to  two  feet  high, 
compared  with  the  abandonment  of  hundreds  of  acres 
on  the  Eastern  Shore  that  have  been  practically  de¬ 
stroyed  by  the  aphis. 

The  new  oil  stands  between  a  crop  and  no  crop  as 
far  as  aphis  is  concerned,  and  a  view  of  the  fields  in 
both  areas  confirms  this  statement. 

OTHER  CROPS — So  successful  has  the  oil  been  on 
peas  that  investigations  are  to  be  conducted  on  toma¬ 
toes.  It  is  believed  that  it  will  prove  as  effective  on 
tomatoes  as  it  has  been  on  other  crops. 

Experiments  conducted  last  year  showed  very  satis¬ 
factory  results,  and  the  improvements  in  the  oil  makes 
it  seem  certain  that  it  will  halt  the  aphis  on  tomatoes 
and  possibly  on  cantaloupes. 

It  is  pointed  out  that  the  oil  is  not  the  active  ingre¬ 
dient  that  kills,  but  that  it  merely  acts  as  a  carrier  for 
the  compounds  that  snap  off  the  life  of  a  tiny  aphis 
in  the  twinkling  of  an  eye. 

Great  interest  is  being  centered  on  the  work  at 
Bridgeton.  Entomologists  from  almost  every  section 
of  the  country  have  been  at  Bridgeton  in  recent  weeks 
and  others  are  expected  shortly,  as  the  new  method  now 
being  used  on  a  commercial  basis  may  revolutionize 
the  method  of  combatting  the  aphis  problem. 

• 

FIRMS  PARTICIPATING  in  the  reorganized  Comstock 
Canning  Corporation,  Newark,  New  York,  are  the  East 
Pembroke  Canning  Company,  Egypt  Canning  of  Fair- 
port;  Finger  Lakes  Canning  Company  of  Penn  Yan; 
Red  Creek  Canning  Company;  Rushville  Preserving 
Company ;  Wayne  County  Canning  Company  of  Marion, 
and  Yates  County  Canning  Company  of  Penn  Yan. 
Officials  of  the  merged  concern  include  S.  E.  Comstock 
of  Newark,  chairman  of  the  executive  committee ;  C.  C. 
Scutt  of  Red  Creek,  chairman  of  the  Board  of  Direc¬ 
tors;  R.  W.  Comstock  of  Newark,  President;  S.  K. 
Farrar  of  Penn  Yan,  Vice-President  in  charge  of  pro¬ 
duction;  R.  W.  Jessup  of  Fairport,  Vice-President  in 
charge  of  sales ;  H.  M.  Brown  of  Penn  Yan,  Secretary, 
and  P.  E.  Emerson  of  Newark,  Treasurer. 


DOCTOR  CHARLES  DEMKO,  Altoona,  Florida,  will  build 
a  large  citrus  juice  canning  plant  there,  it  is  reported. 


EFFICIENT  TOMATO  PRODUCTION  PRACTICES 

By  Jesse  M.  Huffington 

Vegetable  Garden  Extension  Specialist, 

The  Pennsylvania  State  College,  State  College,  Pennsylvania 

Records  of  276  ten-ton  Pennsylvania  tomato 
growers  in  1936  on  cultural  practices,  with  264 
of  these  also,  on  cost  of  production  show  what 
appears  to  be  profitable  methods  of  producing  high- 
quality  cannery  tomatoes  in  Pennsylvania.  To  Jona¬ 
than  Zook,  of  Lancaster,  Pa.,  went  the  honor  of  pro¬ 
ducing  the  largest  yield  per  acre — 20.55  tons  of  85  per 
cent  U.  S.  No.  1  tomatoes  on  three  acres,  and  to  Abram 
B.  Earhart,  of  Manheim,  Pa.,  the  highest  quality — 
17.28  tons  per  acre  of  93  per  cent  U.  S.  No.  1  toma¬ 
toes  on  three  acres. 

A  good  stand  of  disease-free  plants,  set  out  before 
June  5,  is  essential,  and  in  the  Southeastern  Counties 
May  15  is  a  good  time  to  start  setting  plants  in  the 
field.  A  large  fibrous  root  system,  stocky,  purplish 
stems  and  green  tops  are  earmarks  of  good  tomato 
plants.  Transplanted  plants  have  better  root  develop¬ 
ments  than  seedlings,  but  sandy  plant-growing  soil 
with  organic  matter  is  also  better  than  the  heavier 
types. 

“The  tomato  is  a  garden  plant,  so  we  prepare  the 
soil  like  a  garden” — a  remark  commonly  made  by  Lan¬ 
caster  County  growers.  The  soil  usually  is  better  when 
plowed  early.  This  is  especially  true  when  fresh  ma¬ 
nure  or  sod  is  turned  down.  The  records  show  that 
58  per  cent  of  the  ten-ton  tomato  crops  were  produced 
with  an  application  of  ten  tons  of  manure  per  acre. 
Tomatoes  generally  follow  corn  in  the  rotation,  but 
yields  were  just  as  high  after  sod — with  early  plow¬ 
ing — and  mostly  after  mixed  clover  sod.  Medium  to 
heavy  soils  were  used  in  producing  most  of  the  large 
yielding  crops. 

Only  six  of  the  276  ten-ton  crops  were  produced 
without  the  use  of  commercial  fertilizer.  The  rates  of 
application  were  mostly  between  500  and  1,000  pounds 
per  acre  of  fertilizer,  containing  3  to  4  per  cent  nitro¬ 
gen,  12  to  16  per  cent  phosphoric  acid,  and  4  to  7  per 
cent  potash.  Approximately  a  third  of  the  growers 
applied  the  fertilizer  in  the  row,  while  the  others  used 
the  broadcast  method — usually  a  grain  drill,  setting 
the  hoes  deeply.  Row  application  was  the  generally 
preferred  method,  but  implements  were  not  available 
to  apply  the  fertilizer  in  bands  about  three  inches  deep 
and  two  inches  from  the  plant,  as  was  recommended. 

The  largest  yields  per  acre  resulted  in  the  highest 
quality.  This,  in  turn,  meant  a  higher  price  per  top 
of  tomatoes  and  more  tons  per  acre  with  less  cost  per 
acre  and  per  ton.  Soil  preparation,  plants,  cultivation 
and  certain  other  charges  are  the  same  whether  the 
yield  is  small  or  large. 

The  cash  costs,  according  to  M.  J.  Armes,  Farm 
Management  Extension  Specialist,  amounted  to  37.3 
per  cent  of  the  total  costs,  or  $41.71,  for  an  average 
of  12.45  tons  per  acre.  These  included  plants,  $7.00; 
spray  materials,  85  cents ;  fertilizer,  $10.16 ;  hired  labor 
for  picking,  $12.82,  and  hired  hauling,  $10.82. 

A  more  detailed  record  of  this  survey  may  be  ob¬ 
tained  upon  request. 
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Uniformity  for  Profit 

National  Pickling  Cucumbers— Smooth,  symmetrical  and  uni¬ 
form.  Thick  at  both  ends.  Uniform  blocky  shape  at  all  stages  of 
growth.  Developed  under  the  supervision  of  The  National  Pickle 
Packers  Association  and  grown  by  us  at  Rocky  Ford. 


Wire  to  Woodruff f^r  immediate  or  future  delivery. 


Branches  and  shipping  points:  Sacramento,  CaL, 
Rocky  Ford,  Colo.,  Milford,  Conn.,  Atlanta,  Ga., 
Toledo,  O.,  Mercedes,  Tex.,  Basin,  Wyo.,  and  others. 


F.  H.  Woodruff  &  Sons 

Milford  -  Connecticut 


The  Three  Best  Answers  To  Quality  Bean  Snipping 


CRCO  Gives  You  a  Wide  Variation  In 
Initial  Costs  on  the  Best  Green  Bean 
Snippers  You  Can  Find. 

No  matter  what  yonr  requirements  may  be,  CRCO  offers 
you  an  outstanding  Green  Bean  Snipper  that  has  stood  the 
tests  of  seasons  and  is  today  recognized  as  the  leader  by 
every  canner  who  considers  his  cost  sheets  and  his  require¬ 
ments  for  a  quality  pack. 

In  the  Model  C,  one  finds  the  incomparble  CRCO  con¬ 
struction,  exclusive  shearing  knife  and  patented  pockets — 
yet  at  the  lowest  cost  of  any  snipper  on  the  market  today. 

Model  E  presents  the  reciprocating  twin  knife  action  and 
great  capacity. 

The  Fancipak  Snipper  is  the  last  word  for  canners  who 
seek  increased  quality  production,  low  operating  costs  and 
upkeep. 

You  should  investigate  the  CRCO  line  before  the  pack 
starts. 

Send  for  Bean  Snipper  Bulletin  BCD  No.  1  Today 


MODEL  C  SNIPPER 


MODEL  E  SNIPPER 


FANCIPAK  SNIPPER 


CHISHOLM-RYDER  CO.,  INC.,  Niagara  falls,  n.  y. 

Chisholm-Ryder  Co.,  Inc.  Chisholm-Ryder  Co.,  Inc.  Jas.  Q.  LeoTitt  &  Co.  Chisholm-Ryder  Co.,  Inc.  Chisholm-Ryder  Co..  Inc. 

Seattle,  Wash.  Columbus,  Wis.  Garden,  Utah  Indianapolis,  Ind.  Niacarm  Falls,  Canada 

Acme  Foundry  &  Machine  Co.  A.  K.  Robins  &  Co.,  Inc. 

Springfield,  Mo.  Baltimore,  Md. 
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WHAT  CAUSES  LOW  PRICES  IN 
THE  TRI-STATES 

Letters  in  Answer  To:  ^^What  Do  You  Think 


May  24,  1937. 

Mr.  Arthur  I.  Judge, 

The  Canning  Trade, 

Baltimore,  Md. 

Dear  Mr.  Judge: 

Reading  The  Canning  Trade  for  the  past  several 
weeks,  I  have  noted  opinions  as  to  “What  causes  low 
prices  in  the  Tri-States”  spread  anywhere  from  “poor 
quality”  to  “field  brokers”  and  to  “canners  who  were 
such  boobs  that  they  were  unable  to  figure  their  costs.” 
Undoubtedly,  all  of  these  are  contributing  factors,  but 
each  reason  has  its  compensating  factors:  there  is  a 
market  for  poor  quality  (I  don’t  say  it  is  profitable)  — 

I  believe  there  are  more  well-to-do  canners  than 
brokers — the  “boobs”  are  apparently  a  necessary  evil 
and  reap  what  they  sow ;  at  any  rate,  they  are  with  us 
only  a  short  time  before  a  new  brood  is  hatched. 

Calling  on  the  trade  several  months  each  year,  I 
have  gotten  rather  a  different  slant  on  “what  causes 
low  prices”  from  any  so  far  mentioned  in  The  Can¬ 
ning  Trade.  When  you  refer  to  “low  prices”  you  almost 
inevitably  refer  to  standard  or  sub-standard  grades. 
The  Tri-States  have  no  monopoly  on  these  grades.  I 
attribute  “low  prices,”  in  part,  to  the  causes  mentioned 
above,  but  mainly  to  low  cost  production,  and  compe¬ 
tition  from  without  the  Tri-State  area. 

Low  cost  production  ranges  from  part-time  canners 
with  sheds  that  represent  no  overhead  to  mammoth 
concerns  whose  tremendous  output  renders  the  per 
dozen  overhead  almost  negligible.  The  former  we  can 
forget,  for  his  total  output  would  not  last  a  month  in 
a  dull  market.  The  latter  type  is  always  with  us.  If 
you  travel  from  Boston  to  Miami,  you’ll  find  their 
brokers  always  under-quoting  the  field  broker’s  list  on 
delivered  prices.  For  these  larger  canners,  their  very 
size  demands  that  they  under-quote  the  published  mar¬ 
ket  in  order  to  sell  their  huge  production.  Their  large 
sales  and  varied  list  of  products  enable  them  to  carry 
consignments,  and  to  bring  the  carlot  rate  of  freight 
within  the  reach  of  the  5  to  25  case  buyer.  Their  qual¬ 
ity  is  generally  mediocre,  but  they  get  the  volume.  Un¬ 
less  I  am  offering  a  product  that  is  unquestionably 
extra  standard  or  better,  I  meet  the  reply,  “Your  stan¬ 
dard  goods  are  a  shade  better  than  Blank’s,  but  his 
delivered  cost  is  lower.”  What  do  I  do?  I  meet  the 
price  or  else  keep  the  goods  in  the  warehouse.  It  is 
essential  that  I  pack  some  standard  goods  and  some 
“price”  merchandise  to  reach  the  volume  necessary  to 


economically  produce  the  better  grades.  So  I  say  that 
“low  prices”  are  practically  determined  by  low  cost 
production,  which  is  another  name  for  local  compe¬ 
tition. 

Competition  from  without  the  Tri-State  area  in  nor¬ 
mally  Tri-State  markets  is  particularly  keen.  Perhaps 
the  Eastern  seaboard  has  a  larger  demand  for  low 
priced  merchandise  than  the  Middle  or  Far  West.  I 
can’t  state  positively,  as  most  “price”  merchandise  is 
sold  locally.  But  I  do  know  that  the  whole  country 
dumps  excess  stocks  in  this  area.  Five  years  ago 
soaked  peas  were  hard  to  locate,  then  a  mid-Western 
canner  began  to  take  the  Tri-States  normal  market  for 
Early  Junes.  The  result  has  been  a  flood  of  soaked 
peas,  soaked  peas  under  Early  June  labels,  and  sub¬ 
standards  from  the  Tri-States  to  regain  this  market. 
No  one  in  the  Tri-States  thought  of  packing  field  corn 
until  the  mid-West  flooded  Eastern  markets,  knocking 
the  bottom  out  of  the  standard  crushed  market.  Every 
spring  the  threat  of  Florida  tomatoes  and  California 
puree  and  tomatoes  hangs  over  the  Tri-States. 

This  year,  Florida,  Texas  and  Louisiana  knocked  the 
price  of  cut  beans  down;  some  Southern  State  does  it 
nearly  every  year.  Smart  canners,  generally  from  the 
Middle  West,  are  attempting  plants  in  Texas  to  beat 
the  Tri-States  to  the  gun  for  early  delivery. 

Such  is  the  case  as  I  see  it — the  Tri-States  are  in 
the  center  of  what  is  perhaps  the  biggest  canned  food 
consuming  area  of  the  world — every  canner  wants  part 
of  that  market  whether  he  cans  in  Maine,  Wisconsin, 
California,  Texas  or  Florida.  The  Tri-State  canner 
doesn’t  want  low  prices  but  he  had  better  be  prepared 
to  have  low  prices  unless  he  wants  to  study  the  pro¬ 
visions  of  77B. 

I  would  prefer  you  would  not  use  my  name  should 
you  publish  the  above. 

Very  truly  yours, 

• 

May  17,  1937. 

The  Canning  Trade. 

Baltimore,  Md. 

Gentlemen : 

I  see  another  mess  of  unadulterated  “hooey”  appear¬ 
ing  in  your  issue  of  May  17th,  and  signed  “I  TRAVEL 
NOT.”  From  reading  what  this  writer  has  to  say,  it 
is  not  necessary  for  him  to  mention  “I  travel  not.” 
His  letter  would  signify  he  has  the  clay  of  one  town¬ 
ship  on  his  boots  and  none  from  any  other. 


“/l  has  everything  with  half  the  parts” 

WESTMINSTER  MACHINE  WORKS 

Labeling  and  Boxing  Machine  Manufacturers 
Westminster,  Maryland,  U.S.A. 

DOMESTIC  DISTRIBUTORS — A.  K.  Robins  &  Company,  Inc.,  Baltimore, 
Md.;  Chisholm-Ryder  Company,  Inc.,  Niagara  Falls,  N.  Y.;  Berlin  Chap¬ 
man  Company,  Berlin,  Wis.;  Willard  Machinery  Company,  Los  Angeles, 
Calif.;  Duncan  Equipment  &  Supply  Co.,  Seattle,  Wash. 

CANADIAN  DISTRIBUTOR — ^The  Brown  Boggs  Foundry  &  Machine  Co., 
Ltd.,  Hamilton,  Canada. 

FOREIGN  DISTRIBUTOR — Ateliers  de  Construction  E.  Lecluyse,  S.  A., 
Antwerp,  Belgium,  manufacturers  for  Continental  Europe. 


WCANNING^  MACHINERY 

Single  Unit  or  Ji  Complete  Cmning  Plant 

BERLIN  CHAPMAN  CO.  BERLIN,  WIS. 

Northwest  Agents:  Duncan  Equipment  &  Supply  Co.«  315  Elliott  Avenue, 
Seattle,  Washington 


Pi  EDMONT  LABELCOM  PANY 

I N C OR PO RATED 

DESIGNERS  '  '  LITHOGRAPHERS 


BEDFORD 


VI  RC  I  N  lA 


High  Speed 

CANNING  MACHINERY 

made  of  the  best  metals 

SYRUPERS  for  Fruits 

FILLERS  for  Soups,  Juices, 
Puree,  Ketchup,  Oil  and  Beer 

UNIT  ROLLER  EXHAUST 
BOXES,  any  capacity  .  .  . 

all  sizes  of  cans. 

SAFE  - T  -  CLUTCHES 
NEVER  -  MISS  TIMERS 

E.  J.  JUDGE 

Canning  Machinery 
ALAMEDA,  CALIFORNIA 
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This  letter  reminds  one  of  a  half  grown  kitten  at 
play.  It  starts  from  nowhere,  gallops  and  capers  over 
thirteen  paragraphs  (I  mean  detours)  and  arrives 
right  back  where  it  started  from,  NOWHERE.  To  a 
man  in  the  canning  business  (mice  excluded)  it  sounds 
like  a  buying,  financing  broker’s  wail.  One  wonders  if 
the  financer  has  slaves  so  perfectly  under  his  control 
that  he  can  write  a  self-defense  article  and  send  it  to  a 
slave  for  signature.  I  don’t  say  this  is  the  case,  I  just 
wonder.  This  letter  has  thirteen  paragraphs.  I  am  not 
superstitious,  but  to  those  who  are,  they  would  claim 
this  gent  is  defeated  before  the  fight  really  starts.  Let’s 
get  this  letter  paragraph  by  paragraph. 

First  paragraph :  All  editorials  written  in  The  Can¬ 
ning  Trade  condemning  buying,  financing  brokers  are 
written  from  facts,  sane  sure  knowledge.  No  he-man 
canner  would  contradict  that. 

Second  paragraph :  The  reason  these  financing,  buy¬ 
ing  brokers  have  NOT  made  direct  reply  is  because 
everything  said  about  them  is  only  too  true,  and  the 
shoe  fits  so  snug  and  so  perfectly  they  are  compelled 
to  put  it  on  and  wear  it. 

Third  paragraph :  The  letter  signed  “Traveler”  cer¬ 
tainly  was  written  by  a  canner.  I  am  a  canner  and  I 
know  “Traveler”  was  a  canner,  possibly  is  still  a  can¬ 
ner,  and  let  me  say  NOT  A  SLAVE.  It  was  written 
by  some  one  who  has  facts  for  knowledge.  It  was  writ¬ 
ten  with  a  perfect  knowledge  of  what  occurs  and  is  not 
misleading,  rather  it  is  enlightening.  It  does  not  reek 
with  envy,  it  fairly  shouts  pity  for  simps  who  are 
owned  and  controlled  by  Buying,  Financing  Brokers. 

Fourth  paragraph:  He  is  only  qualified  to  speak 
for  one  broker,  HIS  broker.  Gives  a  MAN  in  the  can¬ 
ning  business  the  idea  the  Buying,  Financing  Broker 
has  written  the  self  defense  “hooey”  and  had  a  thor¬ 
oughly  conquered  slave  in  the  canning  business  to  at¬ 
tach  his  signature.  He  admits  his  ignorance  of  all 
others,  except  this  ONE. 

Fifth  paragraph:  Well  that  fifth  paragraph  cer¬ 
tainly  explains  why  the  BEAR  eats  the  HONEY,  and 
why  the  HOG  eats  the  CABBAGE.  If  one  worked  for 
years  and  gave  me  the  profits  he  earned,  I  would  con¬ 
sider  that  a  Paramount  Service,  too,  but,  of  course, 
one  can  get  the  situation  reversed  and  not  know  it. 

Sixth  paragraph:  I  will  take  this  one  up  just  prior 
to  the  thirteenth,  but  don’t  ihiss  what  I  have  to  say 
with  regard  to  the  sixth  and  thirteenth  paragraphs. 
What  a  laugh! 

Seventh  paragraph:  A  BUYING,  FINANCING 
BROKER’S  wail. 

Eighth  paragraph:  Same  as  the  seventh. 

Ninth  paragraph:  It  would  be  mighty  hard  to  un¬ 
derstand  one  thing  if  one  cannot  understand  anything. 

Tenth  paragraph:  Just  a  buying,  financing  broker’s 
argument. 

Eleventh  paragraph:  Ic  per  dozen  change  in  can- 
ners’  price.  Penny  wise,  pound  foolish.  When  toma¬ 
toes  sell  retail  4  for  a  quarter  that  is  6Vic  per  can.  The 
next  retail  price  is  3  cans  for  a  quarter.  4  for  a  quarter 
is  75c  per  dozen.  3  for  a  quarter  is  $1.00  per  dozen,  a 
change  of  25c  per  dozen  on  one  jump.  The  Simple 
Simon  gets  an  increase  of  Ic  per  dozen  at  the  factory. 


then  some  one  else  gets  an  increase  of  25c  per  dozen. 
Man  alive,  what  a  truck  I 

Twelfth  paragraph:  The  low  prices  because  they 
can  too  much  and  the  quality  is  too  poor.  That  is  what 
our  good  buyers  say.  They  are  afraid  of  foods  at  those 
prices.  The  chances  are  the  quality  is  good  but  the 
canner  is  made  to  believe  by  the  Buying,  Financing 
Broker  that  it  is  not.  Well,  well,  what  a  revelation. 
Better  get  away  from  that  horse’s  head  before  you  get 
bit. 

Now  for  the  big  laugh.  In  the  Sixth  paragraph  vs. 
the  Thirteenth  paragraph.  In  the  Sixth,  quote :  “It  is 
not  necessary  at  this  time,  nor  has  it  been  necessary 
for  a  number  of  years,  for  this  broker  to  purchase  my 
cans.”  In  the  Thirteenth  paragraph,  quote:  “And 
above  all  finances  my  can  and  case  bill  which  repre¬ 
sents  almost  50  per  cent  of  my  cost  and  never  asks  me 
to  pay  the  bill,  therefore,  relieves  me  of  my  financial 
worries.” 

I  can’t  say  one  of  us  two  is  a  nut,  but  I  must  say  one 
of  us  two  is  a  free  canner !  It  is  to  be  regretted  Lincoln 
was  shot  before  he  could  complete  his  great  work. 

Very  truly  yours, 

• 

SALTER  CANNING  COMPANY,  INC. 

North  Rose,  Wayne  County,  N.  Y. 

May  24th,  1937. 

Arthur  1.  Judge,  Editor, 

The  Canning  Trade, 

Baltimore,  Md. 

Dear  Mr.  Judge: 

We  wish  to  voice  our  strong  acceptance  of  Repre¬ 
sentative  Sauthoff’s  Bill  for  fixing  the  sizes  of  tin  cans 
and  in  terms  of  our  common  liquid  measures — Gallons, 
Quarts  and  Pints.  It  would  be  a  most  intelligent  step, 
eliminating  what  we  call  “gyp-cans,”  to  the  protection 
of  both  consumer  and  packers  who  stick  to  the  original 
and  reputable  size  tins. 

The  writer  as  a  consumer  has  been  fooled  time  and 
again  by  undersized  tins  that  passed  for  2s  or  10s  tins. 
Resenting  it,  he  can  well  imagine  the  resentment  of  the 
average  consumer  when  tripped  up  by  such  forgery. 

We  urge  all  canners,  wholesalers  and  retailers,  to 
press  their  Congressmen  for  the  passage  of  Mr.  Saut¬ 
hoff’s  Bill. 

Very  truly  yours, 

SALTER  CANNING  COMPANY. 

L.  J.  Salter. 

PAUL  c.  WILBUR  has  been  placed  in  charge  of  the 
Laboratory  and  Research  Department  of  Richmond- 
Chase  Company,  San  Jose,  California.  Wilbur  goes  to 
Richmond-Chase  from  the  Maywood  Research  Labora¬ 
tory  of  the  American  Can  Company,  providing  a  broad 
experience  and  a  fine  background  for  the  work  he  will 
undertake. 

• 

DIED — Joseph  E.  Brakeley,  85,  until  1928  a  prominent 
eastern  canner,  at  the  home  of  his  daughter.  Dr. 
Elizabeth  Brakeley,  Montclair,  New  Jersey,  on  May 
6th,  after  a  prolonged  illness. 
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1  1  ak  I  Figures  Prove  it  —  that  a 

jjP^  I  1^  I  B  Substantial  Reduction  in  operating 

Cost  is  possible  with  a 


HANSEN  Fruit  and  Vegetable  Semi-Automatic  Filler— Ideal  for  Tomatoes  and  Kraut 

WHY  PACK  ENTIRELY  BY  HAND? 


Get  these  Proved  Money  Mak¬ 
ing  Features: 


FURNISHED  WITH  ADJUSTABLE 
FILLING  HOPPER— THEN 
GRAVITY  DOES  95%  OF  THE  JOB. 


ALSO  WITH  STAINLESS  STEEL 
RECESSED  BOWL,  EASILY 
REMOVED  AND  CHANGED 
FOR  VARIOUS  SIZES  OF  CANS 


CAPACITY  70  CANS  &  UP  PER 
MIN.  ACCORDING  TO  PRODUCTS 

PRICED  RIGHT 

Our  Hand  Pack  Filler  as  shown  is  used  for  a 
large  variety  of  Fruits  and  Vegetables,  String 
Beans,  Tomatoes,  Beets,  Berries,  Kraut,  etc. 
IFrite  for  Catalogue. 


California  Representative: 

KING  SALES  &  ENGINEERING  CO. 
200-210  First  Street 
San  Francisco,  California 
Intermountain  Representative: 
JAMES  Q.  LEAVITT  COMPANY 
90S  First  Security  Bank  Bids:.,  Ogden,  Utah 
1953  1st  Avenue  South,  Seattle,  Washington 

Tri-State  Representative : 

Wm.  T.  Howeth,  Lewes,  Delaware 


HANSEN  CANNING  MACHINERY  CORP., 


CEDARBURG, 
WISCONSIN,  U.S.A. 


HamCicJiek  YUtek 
PcxiWi  Unlis  . . . 


DRASTICALLY  REDUCE  POWER 
COSTS  AT  VINER  STATIONS 

Records  of  average  fuel  cost  show 


•  PROVIDE  DEPENDABLE.  STEADY  AND 
ACCURATELY  CONTROLLED  POWER 


that  a  viner  can  now  be  driven  with 
less  than  a  gallon  of  gasoline  per 
hour.  When  the  station  is  shut  down, 
of  course,  the  fuel  bill  stops. 


These  units  are  equipped  with  Waukesha 
four  or  six  cylinder  engines  with  fly-ball 
governors.  They  produce  power  which  can 
be  changed  to  meet  the  different  crop  condi¬ 
tions  by  the  movement  of  a  convenient  lever 
without  stopping  the  engine.  They  cure  espe¬ 
cially  engineered  to  meet  every  requirement 
for  Viner  Drive. 


FRANK  HAMACHEK  MACHINE  CO. 

Manufacturers  of  Viners,  Viner  Feeders^  Ensilage  Distributors  and  Chain  Adjusters 

KEWAUNEE,  WISCONSIN 


20 


May  31, 1937 


MISSING  OPPORTUNITIES 

By  “BETTER  PROFITS” 

Special  Correspondent  of  The  Canning  Trade 


From  practically  the  whole  canning  industry  you 
hear  complaints,  “Oh,  if  I  could  only  market  a  new 
product  for  which  a  reasonable  demand  might  be 
created  without  too  much  expense  for  merchandising, 

I  would  be  sitting  on  the  top  of  the  world.”  And  then 
the  canner  making  the  remark  passes  up  opportunity 
after  opportunity  for  doing  just  this,  and  continues 
packing  the  well  known  staples  his  father  canned 
before  him. 

Today  over  ninety  items  are  offered  in  canned  meats 
alone.  As  a  rule  meat  packers,  and  not  canners  as  such, 
are  getting  this  business  while  a  well  equipped  canning 
factory  specializing  in  a  few  of  the  better  known 
canned  meats  might  build  in  a  comparatively  short 
time  a  substantial  trade.  Certainly  many  factors  would 
induce  a  buyer  to  purchase  his  supplies  from  a  canner 
packing  a  limited  number  of  canned  meats  as  a  spe¬ 
cialty,  instead  of  using  canned  meats  as  a  rather  un¬ 
important  side  line  to  a  general  meat  distributing 
business. 

Every  month  or  so  you  find  manufacturers  of  im¬ 
portant  foods  deciding  to  incorporate  their  specialty 
with  some  more  widely  distributed  food  to  the  benefit 
of  both,  but  it’s  the  manufacturer  who  does  this  as  a 
rule  and  not  the  canner.  Approaching  Memorial  Day 
we  find  a  potato  salad  in  demand  as  a  canned  food  item. 
The  manufacturers  of  an  excellent  salad  dressing  de¬ 
cided  to  combine  some  of  their  very  excellent  dressing 
with  the  lowly  potato  salad  and  the  result  has  been  that 
sales  have  exceeded  all  expectations. 

To  those  unfamiliar  with  the  movement  of  canned 
foods  into  homes  of  the  country  canned  new  potatoes 
would  seem  to  be  one  of  the  last  foods  to  move  profit¬ 
ably  in  the  trade.  On  the  contrary,  almost  without  ex¬ 
ception,  wholesalers  stocking  a  good  product  reason¬ 
ably,  and  merchandising  it,  have  learned  there  is  a 
market  for  canned  new  potatoes.  Such  packers  should 
be  right  in  line  for  the  packing  of  potato  salad,  if  they 
specialize  in  packing  potatoes  and  allied  lines.  As  years 
pass  they  will  establish  a  reputation  for  the  production 
of  quality  goods  in  a  new  field  in  which  they  may  profit¬ 
ably  continue  for  a  long  time. 

Much  depends  on  the  attitude  one  has  toward  a  new 
product  in  the  production  line,  and  the  ability  one  has 
to  correctly  analyze  the  problem  of  profitable  produc¬ 
tion  and  distribution.  Many  have  rushed  into  mass 
advertising  of  a  comparatively  new  item,  spent  their 
money  readily  over  a  short  period,  and  are  now  wish¬ 
ing  they  had  never  entered  into  the  program  which 
promised  so  much  at  first.  On  the  other  hand,  more 
than  one  manufacturer  commenced  several  years  ago 
to  solidly  establish  an  article  in  distribution,  went  along 
supporting  it  conservatively  with  sales  work  and  ad¬ 
vertising,  market  by  market,  and  today  are  enjoying 
a  profitable  business. 


There  is  no  canner  so  small  he  can  not  look  forward 
to  the  time  his  product  will  be  established  in  some  mar¬ 
ket  at  least.  As  soon  as  this  is  an  accomplished  fact, 
then  he  is  ready  for  the  introduction  of  a  new  product. 
Years  ago  The  Beechnut  Packing  Company  became 
well  known  for  their  quality  production  of  fine  flavored 
hams  and  bacon.  Wiseacres  raised  their  eyebrows 
when  it  was  announced  the  firm  would  manufacture 
chewing  gum!  The  product  was  introduced  to  the 
trade,  met  with  instant  favor,  its  quality  has  always 
been  maintained  at  a  high  level,  and  today  it  is  a  leader 
in  the  line  if  not  the  leader. 

A  Mid-Western  packer  put  up  com  first  of  all,  then 
kindred  products,  today  several  meat  products  packed 
by  this  vegetable  canner  are  meeting  with  ready  con¬ 
sumer  acceptance.  Roast  Beef  and  Gravy,  Meat  Patties 
and  tomato  sauce,  also  a  date  pudding  are  winning 
friends  daily  for  the  packer’s  label.  The  date  pudding 
is  taking  precedence  over  other  date  puddings  because 
it  is  put  up  in  tin  and  is  not  as  readily  susceptible  to 
weevil  infestation  as  is  the  one  packed  in  wax  paper 
and  a  pasteboard  carton.  The  meat  products  are  new, 
tasty,  economical,  and,  if  the  canner  putting  them  up 
does  not  rush  too  soon  into  an  extensive  advertising 
campaign,  within  a  few  years  they  will  all  be  selling  in 
profitable  volume. 

Canned  pork  and  beans  are  among  the  heavy  ton¬ 
nage  items  sold  in  tin.  At  any  time  in  a  gathering  of 
salesmen  when  canned  pork  and  beans  are  said  to  be 
oven  baked,  you  will  find  ready  assent  to  the  claim  they 
are  of  high  quality  and  a  little  better  than  the  ordinary 
run  of  pork  and  beans.  Canned  spaghetti  and  tomato 
sauce  is  a  ready  seller  in  tins.  Both  pork  and  beans 
and  canned  spaghetti  are  members  of  the  low  price 
class  in  most  instances,  the  volume  market  attracts 
packers  of  these  products  daily.  Why  don’t  some  can¬ 
ner  knowing  all  this,  realizing  the  steady  sale  of  lead¬ 
ing  pork  and  beans  when  oven  baked,  and  of  the  con¬ 
sumer  popularity  of  canned  macaroni  and  cheese,  start 
marketing  canned  pork  and  beans,  oven  baked,  and  a 
canned  macaroni  and  cheese  that  will  at  least  equal 
some  now  on  the  market?  No  matter  whether  estab¬ 
lished  now  as  a  leading  canner  or  not,  given  the  de¬ 
termination  to  sell  only  a  quality  product,  to  label  it  in 
an  informative,  attractive  manner,  and  to  build  busi¬ 
ness  slowly  and  any  canner  can  go  places  with  such  a 
line  up. 

Judging  of  the  future  by  the  past,  new  items  in 
canned  foods  will  be  introduced  during  the  next  few 
years  just  as  they  have  been.  Money  will  be  made  and 
lost  introducing  them ;  those  fortunate  enough  to  han¬ 
dle  wisely  the  introduction  of  new  canned  foods  will 
make  the  money.  It’s  up  to  each  individual  to  get  his 
share  of  this.  In  the  first  place,  hardly  a  canner  in  the 
country  has  not  been  in  business  five  years  or  even 
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less  without  saying  to  himself,  “Such  and  such  or  so 
and  so  ought  to  sell  in  cans.”  Often  he  has  started 
experimental  production  only  to  be  discouraged  by  lack 
of  appreciation  in  his  own  organization,  some  mechani¬ 
cal  difficulty  in  production,  or  just  pressure  of  other 
larger  interests. 

The  stress  of  competition  today  makes  it  necessary 
that  all  effort  possible  be  made  by  each  canner  to  keep 
his  organization  out  in  front.  If  any  ideas  are  dormant 
in  a  canning  company  that  would,  if  developed,  produce 
additional  profits,  they  ought  to  be  introduced  at  once 
to  a  public  always  eager  for  something  new.  Think 
back  over  the  development  of  the  com  canning  indus¬ 
try  alone  since  you  have  first  known  of  it,  and  you  will 
feel  as  I  do,  that  much  more  canned  corn  is  being  con¬ 
sumed  today  than  would  have  been  used  in  tons  of  corn 
handled  yearly  if  we  had  never  known  but  cream  style 
canned  corn  or  shoe  peg.  Only  a  few  years  ago  canners 
serving  tomato  juice  at  conventions  felt  they  were 
doing  the  industry,  as  a  whole,  a  service  by  acquainting 
the  public  at  large  with  a  product  that  in  their  opinion 
held  possibilities  for  profitable  canning  and  distribu¬ 
tion  in  volume.  Now  no  well  stocked  wholesale  dis¬ 
tributor  of  foods  feels  his  stock  is  entirely  complete 
without  a  supply  of  not  only  canned  tomato  juice,  but 
he  needs  as  well  all  the  gamut  of  fruit  juices. 

Search  your  minds  carefully  for  those  ideas  you 
once  had  in  connection  with  that  specialty  you  canned 
for  your  own  circle  of  relatives  and  no  one  else.  If  it’s 
not  too  late,  put  in  that  small  acreage  of  product  you 
always  felt  you  might  can  profitably,  and  see  what  you 
can  really  do  with  it.  As  soon  as  you  have  fully  de¬ 
cided  to  do  this,  work  out  a  label  you  know  will  be 
descriptive  of  the  product,  typical  of  your  company 
and  its  policies,  and  worthy  to  bear  the  name  of  your 
firm.  Never  mind  if  the  expense  of  this  runs  into  a 
little  money,  I  want  you  to  use  this  label  in  at  least 
two  different  ways.  I  want  you  to  label  the  product 
and  take  it  to  your  leading  broker  when  it  is  ready  to 
be  sampled.  Tell  him  all  about  it,  how  you  came  to 
pack  it  in  the  first  place,  and  to  whom  you  expect  to 
sell  it.  Then  have  him  go  with  you  to  the  largest  dis¬ 
tributor  of  your  product  or  products  at  present.  Go 
over  the  whole  matter  with  this  distributor  and  ask 
him  to  test  the  article  in  every  way,  afterwards  letting 
you  have  his  reaction. 


Golden  Cross  Corn 

Hybrid  Corn  -  White  Varieties 

its  Quality  Tonnage  that  Counts 

PEAS,  BEANS,  CORN,  TOMATO 

Other  seeds  for  the  Canner 

LEONARD  SEED  COMPANY 

CHICAGO 


MORRAL  CORN  HUSKER 
Either  Single  or  Double. 

MORRAL  CORN  CUTTER 
Either  Single  or  Double  Cut 

MORRAL  COMBINATION 
CORN  CUTTER 
for  Whole  Grain  or  Cream  Style  Corn 

MORRALLABELING  MACHINE 
and  other  machinery 

Write  for  Catalogue  and  Jurther  particulars 


MORRAL  BROTHERS,  Morral,  Ohio 


All  the  latest  data 


FORMULAE  -  COOKING  TIMES 
COOKING  TEMPERATURES 


are  included  in  the  new  6th  (1936)  edition  of 


“A  Complete  Course  in  Canning” 


Price  $10,00 
order  your  copy  now. 


The  Canning  Trade 
20  S.  Gay  Street 
Baltimore,  Md. 


More  important  still,  take  cans  of  your  brain  child 
to  consumers  in  your  own  town,  and  also  in  a  market 
where  the  housewives  concerned  never  heard  of  you. 
Ask  them  in  each  instance  to  test  the  goods  fairly  and 
let  you  know  of  their  findings.  Assemble  all  the  facts 
during  the  fall  and  winter.  If  fifty  per  cent  or  more 
are  favorable,  start  production  next  year  in  an  attempt 
to  supply  some  one  market  at  least,  fully. 

If  you  want  to  talk  over  with  some  unbiased  person, 
some  idea  you  have  in  mind  for  a  new  product,  and  do 
not  want  to  take  members  of  your  immediate  organi¬ 
zation  into  your  confidence,  write  this  department,  con¬ 
fidentially.  We’ll  give  you  the  benefit  of  our  advice  in 
the  matter  without  obligation  on  your  part  and  without 
discussing  the  matter  in  this  column,  unless  you  give 
us  permission  to  do  so.  This  is  your  department,  use  it ! 


SAFE  INSECTICIDES 

for 

Controlling  Crop  Pests 

AGICIDE  LABORATORIES 

108  N.  Water  Street  MILWAUKEE,  WIS. 


gcaTT  yiNEP 


SCOTT  IMPROVED  VINERS'>-VINER  FEEDERS 

foaarfert  of 

HYDRAULIC  CONVEYING  EQUIPMENT 


THE  SCOTT  VINER  CO.  COLUMBUS, □ 


22 


May  SI,  1937 


GRAMS  of  INTEREST 


EDWIN  B.  PEET 


ANNOUNCEMENT  IS  MADE  that  Edwin  B,  Feet  has 
joined  the  staff  of  the  Cameron  Can  Machinery  Com¬ 
pany,  in  a  sales  capacity.  This  should  be  a  good  com¬ 
bination  and  both  Mr,  Feet  and  his  company  have  our 
wish  for  a  long  and  successful  association. 

• 

FALL  RIVER  CANNING  COMPANY,  Fall  River,  Wiscon¬ 
sin,  in  annual  meeting  elected  Joseph  Steel,  Fresident; 
W.  W.  Evans,  Vice-Fresident;  A.  E.  Knaak,  Secretary; 
Alfred  Wuethrich,  Treasurer.  The  officers  and  O.  C. 
Wertheimer  comprise  the  Board  of  Directors. 

• 

THE  NORWEGIAN  SARDINE  PACK  has  been  heavily  cur¬ 
tailed  as  a  result  of  strike  conditions. 

• 

THE  STEAMER  CHIRIKOF  of  the  Alaska  Fackers  fleet, 
sailed  from  San  Francisco  last  week  for  Naknek,  the 
last  of  the  fleet  to  leave.  Six  steam  and  motor  vessels 
now  comprise  the  fleet  and  make  the  run  in  12  days, 
whereas  the  sailing  vessels  they  replace  took  20  to  30 
days  for  the  voyage.  The  steamers  can  carry  about  a 
million  and  a  half  cases  of  salmon,  while  the  sailing 
fleet  had  a  capacity  of  but  about  800,000  cases. 

• 

ON  WEDNESDAY  NOON  of  this  past  week  the  Baltimore 
Canned  Foods  Exchange  revived  its  custom  of  holding 
quarterly  luncheons  attended  by  associate  members  as 
well  as  the  active  membership.  The  continuation  of 
such  a  practice  was  heartily  endorsed  by  motion.  Dur¬ 
ing  the  depression  the  holding  of  open  quarterly  meet¬ 
ings  was  dispensed  with.  Active  members  of  the 
“Exchange”  meet  each  Wednesday  for  luncheon. 

• 

A  NEW  COLD  PACK  processing  plant  has  just  been 
completed  at  Stanwood,  Washington,  for  the  S.  A. 
Moffett  Company  of  Seattle. 


THE  CANNERY  and  reduction  plant  of  the  Carquinez 
Fisheries  Company  at  Fort  Chicago,  California,  was 
destroyed  by  fire  May  22nd,  with  a  loss  estimated  at 
$75,000. 

• 

MORGAN  PACKING  COMPANY,  Austin,  Indiana,  experi¬ 
enced  strike  difficulties  when,  on  May  18th,  about  thirty 
men  employed  in  the  construction  of  a  new  addition  to 
the  plant,  walked  out  and  going  from  one  department 
to  another  advised  workers  to  walk  out  or  be  taken  out. 
About  700  workers  were  affected.  Their  demands  called 
for  a  40c  per  hour  basic  wage. 

• 

FRANK  E.  GORRELL,  Secretary  of  the  National  Canners 
Association,  was  nursing  a  badly  sprained  wrist  at  the 
recent  “Board”  meeting. 

• 

THE  PICKLE  STATIONS  at  Hartford  and  Covert,  Michi¬ 
gan,  owned  by  L.  Woodward  Fickle  Company,  Marengo, 
Illinois,  have  been  sold  to  the  Lawton  Froduce  Com¬ 
pany,  Lawton,  Mich. 

• 

FRED  BOWKER,  purchasing  agent  for  Campbell  Soup 
Company  at  Chicago,  died  in  an  Oak  Fark  (Illinois) 
hospital  May  19th.  His  body  was  cremated  May  21st. 

• 

FRANK  HERFORT  CANNING  COMPANY,  Baraboo,  Wis¬ 
consin,  has  been  incorporated  by  L.  Herfort,  R.  H. 
Herfort  and  E.  L.  Fowell,  with  an  authorized  capital 
of  $25,000. 

DEWEY  &  ALMY  CHEMICAL  COMPANY  of  Canada,  Ltd., 
have  announced  plans  for  the  building  of  a  new  factory 
at  Ville  LaSalle,  on  the  outskirts  of  Montreal.  Con¬ 
struction  has  already  been  begun  and  officials  hope  to 
move  into  the  new  quarters  by  the  middle  of  September. 
Estimated  cost  of  the  new  plant  is  set  at  between 
$55,000  and  $60,000.  The  factory  and  office  will  con¬ 
tain  18,000  square  feet  of  floor  space,  and  the  office  is 
to  be  air-conditioned.  Special  attention  is  being  given 
to  floor  arrangements  that  will  insure  easy  handling 
of  materials  to  speed  up  shipments,  and  both  shipping 
and  receiving  rooms  will  be  of  the  convenient  “drive- 
in”  type.  The  manufacturing  operations  now  being 
carried  on  at  the  company’s  plant  in  Farnham,  Quebec, 
will  be  moved  to  this  new  and  larger  Ville  LaSalle  fac¬ 
tory,  and  the  factory  at  Farnham,  with  its  8,000  feet 
of  floor  space  and  adjacent  superintendent’s  house,  will 
be  closed. 

• 

JOSEPH  V.  DUNBAR,  formerly  associated  with  Dunbar- 
Dukate,  New  Orleans,  Louisiana,  died  there  on  May 
15th.  His  widow  and  two  daughters  survive. 

• 

OLD  GRIMES  CANNING  COMPANY,  Hawkeye  Canning 
Company  and  Beaver  Valley  Canning  Company  on' 
May  22nd,  moved  into  their  new  location  at  Grimes, 
Iowa. 
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With  Canned  Foods  Distributors 

By  “OBSERVER” 

Special  Correspondent  of  The  Canning  Trade 


WANT  PRICE  LAW  PASSED 

NITED  STATES  WHOLESALE  GROCERS 
ASSOCIATION  this  week  launched  a  drive  for 
a  trade  campaign  designed  to  insure  enact¬ 
ment  of  the  Tydings-Miller  Bill  at  the  current  session 
of  Congress.  In  announcing  the  drive,  J.  H.  McLaurin, 
president,  said: 

“It  will  be  recalled  that  39  states  have  passed  fair 
trade  acts  which  permit  manufacturers  of  trade- 
marked  commodities  in  those  states  to  contract  with 
their  distributors  also  in  those  states  to  maintain 
minimum  resale  prices  on  such  commodities,  and  that 
such  state  laws  have  recently  been  held  constitutional 
by  the  Supreme  Court  in  the  cases  of  California  and 
Illinois  laws.  The  Tydings-Miller  Bill  would  permit 
manufacturers  of  trade-marked  articles  located  outside 
of  states  having  fair  trade  acts  to  make  resale  price 
maintenance  contract  with  distributors  located  in  such 
states  and  in  such  states  only,  such  contracts  in  inter¬ 
state  commerce  are  now  illegal  under  the  Federal  anti¬ 
trust  laws. 

“It  will  be  further  recalled  that  the  Tydings-Miller 
Bill  was  reported  favorably  by  the  Judiciary  com¬ 
mittees  of  both  houses  of  Congress  at  the  present  ses¬ 
sion,  and  by  action  of  the  House  Rules  Committee  was 
scheduled  for  House  vote  and  evident  passage  on  April 
27,  1937 ;  that  on  April  25,  the  President  in  communi¬ 
cations  to  Vice-President  Garner  and  Speaker  Bank- 
head  suggested  that  action  on  the  Tydings-Miller  Bill 
be  deferred,  on  the  ground  that  enactment  of  the  bill 
might  afford  opportunity  for  manufacturers  to  increase 
prices  to  consumers,  on  an  already  rising  commodity 
market,  and  that  the  Federal  Trade  Commission  should 
bring  down  to  date  its  study  some  years  ago  of  the 
economic  effect  of  such  price  maintenance  laws. 

“The  result  of  the  President’s  action  has  been  to  stop 
consideration  of  the  Tydings-Miller  bill  by  Congress 
and  the  bill  will  not  be  enacted  into  law  at  this  session 
unless  the  President  reconsiders  his  action  and  thus 
clears  the  way  for  its  undoubted  passage  by  Congress. 

“Our  association  believes  that  the  President  has  been 
misinformed  on  the  operation  and  eventual  effect  of 
the  Tydings-Miller  bill ;  that  the  bill  will  have  no  harm¬ 
ful  effect  on  consumers,  but  that  it  will  afford  to  manu¬ 
facturers  and  their  distributors  the  most  effective 
means  possible  of  stopping  predatory  and  destructive 
price  cutting  with  which  the  food  and  grocery  trade  is 
and  has  for  a  long  time  been  particularly  beset. 

“In  view  of  the  foregoing  considerations  we  would 
urgently  request  that  wholesale  grocers  do  the 
following : 


“1.  Write  or  wire  President  Roosevelt  urging  him 
to  reconsider  his  suggested  delay  by  Congress  of  action 
on  the  Tydings-Miller  bill.  A  well-considered  letter 
would  be  better  than  a  wire,  but  in  any  event  some  com¬ 
munication  to  the  President  should  go  forward  at  once. 
After  wholesale  grocers  have  so  communicated  with 
the  President,  they  should  write  their  Congressmen 
and  Senators  informing  them  of  their  action  and  seek¬ 
ing  their  support  for  the  enactment  of  the  Tydings- 
Miller  bill  at  this  session. 

“2.  To  communicate  with  their  retail  customers  re¬ 
questing  such  retail  customers  so  to  write  or  wire  the 
President. 

“3.  Wholesale  grocers  residing  in  states  having  fair 
trade  laws,  to  write  to  their  governors,  their  state 
legislators  and  state  senators  requesting  them  to  inter¬ 
cede  with  the  President  to  remove  his  objection  to  the 
enactment  of  the  Tydings-Miller  bill  at  this  session. 

“The  United  States  Wholesale  Grocers’  Association 
has  already  written  a  letter  to  President  Roosevelt 
enclosing  copy  of  the  resolution  passed  at  our  New 
Orleans  convention  petitioning  him  to  reconsider  his 
request  for  delay,  thus  permitting  the  Tydings-Miller 
bill  to  be  enacted  by  the  present  Congress. 

“In  order,  however,  for  this  letter  to  be  more  effec¬ 
tive,  it  must  be  heartily  and  promptly  supported  by 
letters  from  wholesale  and  retail  grocers  throughout 
the  country. 

MAY  GO  VOLUNTARY — There  has  been  much  dis¬ 
cussion  in  trade  circles  in  recent  months  regarding 
the  possibility  of  a  general  shift  from  corporate  to 
voluntary  chain  type  operation  in  the  event  that  the 
wave  of  anti-chain  tax  legislation  continued  unabated. 
The  Butler  chain  in  New  York  several  months  ago 
attempted  such  a  shift,  but  the  move  was  not  an  out¬ 
standing  success,  due  largely  to  the  fact  that  it  was 
hastily  undertaken  in  the  midst  of  bankruptcy  and  re¬ 
organization  proceedings.  For  these  reasons,  there¬ 
fore,  this  effort  was  not  a  fair  sample  of  the  economic 
feasibility  of  such  a  shift. 

Word  comes  from  Cincinnati  this  week  that  the 
stockholders  of  the  Burke  Grocery  Co.,  proprietary 
chain,  will  meet  June  1  to  vote  on  a  proposal  that  the 
retail  stores  operated  by  the  company  be  sold  to  the 
managers.  The  proposed  shift  has  been  suggested  to 
the  stockholders  by  Thomas  W.  Burke,  president  of 
the  company,  and  contemplates  the  sale  of  the  firm’s  56 
retail  grocery  stores  to  managers  under  a  five-year 
payment  plan,  which  would  give  the  purchasers  an 
opportunity  to  pay  for  the  stores  out  of  their  profits. 

If  the  plan  is  approved  by  shareholders,  the  Burke 
company  will  continue  in  the  wholesale  business,  oper- 
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ating  in  the  capacity  of  a  wholesale  grocer  sponsoring 
house  and  supplying  the  members  of  the  new  voluntary 
system.  Whether  the  move  contemplates  the  signing 
up  of  outside  individual  retail  grocery  units  in  the 
proposed  voluntary  chain  is  as  yet  undisclosed,  although 
presumably  such  action  will  be  taken  in  the  event  that 
the  sale  plan  is  ratified  by  the  stockholders  of  the 
Burke  company. 

Reports  from  other  parts  of  the  country  indicate 
that  other  corporate  chains,  some  of  them  considerably 
larger  than  the  Burke  system,  are  also  contemplating 
a  shift  to  the  voluntary  type  of  operation.  The  recent 
decision  of  the  Supreme  Court,  upholding  the  validity 
of  the  Louisiana  chain  store  law,  which  levies  assess¬ 
ments  based  on  the  total  number  of  stores  operated, 
in  Louisiana  as  well  as  elsewhere,  is  expected  to  herald 
a  new  type  of  chain  competition  which  will  hasten  re¬ 
organization  of  many  present  corporate  systems. 

STANDARD  CONTAINERS 

RANCIS  L.  WHITMARSH,  chairman  of  the  legis¬ 
lative  committee  of  National- American  Wholesale 
Grocers’  Association,  has  asked  wholesale  grocers  to 
express  their  views  on  the  standard  metal  container 
bill  now  before  Congress.  This  measure,  H.  R.  6964, 
was  introduced  by  Congressman  Harry  Sauthoff  of 
Wisconsin.  The  purpose  of  this  bill,  according  to  Mr. 
Whitmarsh,  is  to  establish  certain  containers  of  fixed 
dimensions  for  canned  fruits,  vegetables,  and  milk,  and 
to  prohibit  the  manufacture  of  use  of  other  containers. 


NCTRADE  25 

TRI-STATE  JAPANESE  BEETLE  QUARANTINE 
AMENDED 

A  MENDMENT  of  two  regulations  (Nos.  5  and  10) 
of  the  Japanese  beetle  quarantine,  effective  May 
/  \  10,  was  announced  May  11  by  the  Secretary  of 

Agriculture. 

The  amendment  to  Regulation  5  adds  the  Counties 
of  Kent,  Queen  Anne,  Somerset  and  Worcester,  all  of 
Caroline  County  except  election  districts  of  Hillsboro 
(No.  6),  American  Corners  (No.  8)  and  Preston  (No. 
4),  election  district  of  Cambridge,  in  Dorchester 
County,  and  election  districts  of  Pittsburg  (No.  4), 
Parsons  (No.  5),  Dennis  (No.  6),  Trappe  (No.  7), 
Nutters  (No.  8),  Salisbury  (No.  9),  Delmar  (No.  11), 
Camden  (No.  13),  Willards  (No.  14),  and  Fruitland 
(No.  16),  in  Wicomico  County  in  Maryland,  and  the 
Counties  of  Accomac  and  Northampton  in  Virginia  to 
the  area  from  which  the  movement  by  refrigerator  car 
or  motor  truck  of  fruits  and  vegetables  of  any  kind  is 
restricted. 

The  amendment  to  Regulation  5  also  provides  that 
the  Chief  of  the  Bureau  of  Entomology  and  Plant 
Quarantine  may  by  administrative  instruction  extend 
or  reduce  the  areas  specified  in  that  regulation  when 
in  his  judgment  such  action  is  considered  advisable. 

The  amendment  to  Regulation  10(e)  specifies  condi¬ 
tions  under  which  permits  or  certificates  may  be  issued 
to  authorize  the  movement  of  fruits  and  vegetables  by 
truck  or  other  road  vehicle  from  a  regulated  area 
through  a  non-regulated  area  to  another  regulated  area. 


APPERTIZING 


or  the  Art  of  Canning 


Its  History  and  Development. 

by  A.  W.  Bitting 

An  exhaustive  treatise  covering  the  entire  field  of  can¬ 
ning.  It  brings  together  a  vast  amount  of  reference  mat¬ 
erial  on  food  manufacture  not  otherwise  available.  857 
pages  written  especially  for  factory  owners,  managers, 
superintendents  and  students  of  the  art. 

Price  Postpaid  $7.00  Remittance  with  order 
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WANTED  and  FOR  SALE 

This  is  a  page  that  must  be  read  each  week  to  be  appreciated.  You  are  unlikely  to  be  interested  every  week  in  what 
is  offered  here,  but  it  is  possible  you  will  be  a  dozen  times  in  the  year.  If  you  fail  to  see  and  accept, 
your  opportunity  and  money  are  lost.  Rates  upon  application. 


FOR  SALE  ^MACHINERY 


FOR  SALE  —  Copper  and  Aluminum  Cooking 
Kettles;  Retorts;  Labelers;  Fillers;  Filters  and  Filter 
Presses;  Tanks;  Pumps;  Mixers;  Hydraulic  Presses, 
etc.  Send  for  complete  bulletin.  What  have  you  for 
sale?  We  buy  for  cash.  Consolidated  Products  Co., 
Inc.,  18-20  Park  Row,  New  York,  N.  Y. 


FOR  SALE — 1  Townsend  No.  3  Bean  Cutter,  with 
automatic  feed.  Address  Box  A-2223  c/o  The  Canning 
Trade. 


FOR  SALE  —  1  Peerless  Single  Husker;  5  Tuc 
Huskers ;  5  Sprague  Corn  Cutters,  No.  5 ;  1  Cuykendall 
Mixer;  1  Sprague  No.  7  Corn  Silker;  lot  Ilf  inch 
shafting.  Pulleys,  Bushings,  Collars,  etc.  All  machin¬ 
ery  in  good  condition.  Roxanna  Canning  Co.,  Waynes- 
ville,  Ohio. 


FOR  SALE — Retorts,  modern,  round,  inside  meas¬ 
urements  66  inches  deep,  32  inches  in  diameter,  perfect 
condition,  $50.00  each;  Meyers  Self  Oiling  Bull  Dozer 
Pump  No.  V  913  M,  Belt  Driven,  intake  and  discharge 
11/^  inches,  in  perfect  condition,  only  slightly  used, 
$50.00.  All  F.  0.  B.  Monmouth,  Maine.  Heart  of 
Maine  Packing  Co.,  8  Prescott  St.,  Lewiston,  Me. 


FOR  SALE — Reasonable,  Anderson  No.  2  Dicer,  re¬ 
built  and  put  in  first  class  condition  by  manufacturer. 
For  details  write:  J.  P.  Anderson  &  Co.,  9th  and 
Thompson  Sts.,  Philadelphia,  Pa. 


FOR  SALE — One  coniplete  DC  outfit  consisting  of 
1-75  H.P.  Steam  Engine;  1-192  Amp.  Generator; 
1-12  H.P.  Motor ;  1  -  10  H.P.  Motor ;  1  -  6  H.P.  Motor ; 

1- 5  H.P.  Motor;  1-50  H.P.  Motor;  complete  with 
starters,  switches,  panels,  etc.  1-12  H.P.  Steam  En¬ 
gine;  3  Morral  Corn  Cutters;  1  Sprague  Blancher; 

2- 40x65  Retorts;  1  Sprague  Pea  Washer  arranged 
for  Whole  Grain  Corn.  Crampton  Canneries,  Inc., 
Celina,  Ohio. 


FOR  SALE — 1  Monitor  Excello  Pea  Washer;  1 
Monitor  Special  Pea  Cleaner ;  1  Monitor  Refugee  Bean 
Cutter;  1  Chisholm-Scott  Nested  Pea  Grader  No.  34; 
4  Invincible  Corn  Huskers;  1  M  &  S  Corn  and  Apple 
Sauce  Filler,  4  pocket;  10  Coons  Apple  Parers;  2  Pres¬ 
cott  Hand  Apple  Graders ;  2  Morgan  Nailing  Machines ; 
1  Monitor  5  belt  Bean  Grader.  Address  Box  A-2227 
c/o  The  Canning  Trade. 


FOR  SALE — Offer  cheap  for  quick  sale.  Monitor 
Bean  Grader  for  all  five  sizes,  A1  condition.  Craddock 
Canning  Co.,  San  Benito,  Tex. 


FOR  SALE — 3  Monitor  Bean  Cutters  in  good  con¬ 
dition,  $65.00  each.  Address  Box  A-2230  c/o  The 
Canning  Trade. 


FOR  SALE — We  offer  the  following  practically  new 
canning  equipment :  1  Robins-Beckett  Double  Can 
Cleaner;  1  Ayars  Corn  Shaker;  2  Style  Y  Washers; 

1  No.  7  Peerless  Exhauster;  1  No.  4  Peerless  Ex¬ 
hauster;  1  Incline  Tomato  Scalder;  1  Plunger  Liquid 
Filler ;  2  Syrupers ;  1  Urschel  Bean  Cutter ;  2  Labelers ; 

2  Townsend  Bean  Cutters ;  1  M.  &  S.  Corn  Silker ;  2  No. 
5  Corn  Cutters;  2  Shaker  Washers.  The  above  ma¬ 
terial  offered  in  practically  new  condition  and  at  bar¬ 
gain  prices  for  cash.  Address  Box  A-2225  c/o  The 
Canning  Trade. 


FOR  SALE  —  4  -  40"  x  72"  Retorts.  Address  Box 
A-2219  c/o  The  Canning  Trade. 


FOR  SALE — Double  tracked  adjustable  Can  Con¬ 
veyor  with  freight  car  unloader ;  Buffalo  Food 
Chopper;  American  Peeler;  Tomato  Conveyors  and 
extra  LaPorte  chain;  Scalders  and  Peeling  Tables; 
Bottle  Washers;  Cypress  Tanks;  Corn  Shakers;  2-in. 
Copper  Coils;  Nailing  and  Boxing  Machines;  Box 
Stitchers.  C.  M.  London  Co.,  Inc.,  Greenwood,  Del. 


FOR  SALE — Monitor  Bean  Cutter,  in  good  condi¬ 
tion,  at  attractive  prices.  D.  S.  Thomas,  Bridgewater, 
Virginia. 

WANTED  — MACHINERY 


WANTED — From  5  to  10  used  Morral  Double 
Huskers,  rebuilt  or  suitable  for  rebuilding.  Address 
Box  A-2221  c/o  The  Canning  Trade. 


FOR  SALE— PLANTS 


FOR  SALE — ^Vegetable  Plants.  150  acres  this  sea¬ 
son.  Cabbage  Plants:  Copenhagen  Market,  Golden 
Acre,  Flatdutch,  Danish  Ballhead  and  All  Seasons 
(Yellows  Resistant).  Tomato  plants:  Marglobe, 
Pritchard,  John  Bear,  Bonnybest,  Baltimore  and  Stone. 
We  use  certified  treated  seeds  and  all  grown  on  new 
land.  Get  our  samples  and  prices  or  come  to  our  farms. 
J.  P.  Councill  Co.,  Franklin,  Va. 


FOR  SALE  —  Southern  Indiana  Tomato  Plants. 
Grown  from  special  select  “Crown  Picked”  Indiana 
Baltimore  seed.  Cultivated  and  sprayed.  Hardy, 
healthy ;  start  growing  quicker.  Vitality  and  breeding 
of  our  seed  carries  through  for  earlier  crop  with  better 
tonnage  and  quality.  Order  now  for  immediate  ship¬ 
ment.  Price  $1.25  per  M.  Low  express  rates.  C.  A. 
Shuttle  worth  Seed  Co.,  Otto,  Ind. 
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SMILE  AWHILE 

There  is  a  saving  grace  in  a  sense  of  humor 
Contributions  Welcome 


Census  Taker:  And  are  there  any  other  children? 

Woman:  ’S  all. 

C.  T. :  And  how  old  is  Saul? 

“Do  you  want  to  stop  the  car  and  eat,  darling?” 
whispered  the  boy  friend.  Whereupon  his  girl  friend 
cooed,  “No,  Pet.” 

“What  is  meant  by  a  forgotten  age?”  asked  the 
pretty  teacher.  And  the  class  dunce  replied,  “A 
woman’s.” 

“Whose  funeral  is  that?” 

“John  Brown’s.” 

“You  don’t  mean  it!” 

“What  do  you  think  he’s  doing — practicing?” 

“Papa,  what  makes  a  man  always  give  a  woman  a 
diamond  engagement  ring?” 

“The  woman.” 

The  only  fool-proof  airplane  is  one  that  won’t  fly. 

“What’s  your  father’s  business?” 

“He  runs  a  filling  station.” 

“Oh,  I  see,  he’s  a  dentist?” 

Freshman :  Pm  a  little  stiff  from  bowling. 

Coach :  I  don’t  care  where  you’re  from,  get  busy  out 
on  the  track. 


FOR  SALE  — MISCELLANEOUS 

FOR  SALE — 20,000  used  No.  2  Wood  Cases  at 
bargain  price.  W.  Scott  Silver,  Nottingham,  Pa. 


HELP  WANTED 


WANTED — Man  to  take  charge  of  one  line  of  can  making 
equipment.  Must  have  experience  on  both  square  and  round 
cans  and  be  able  to  set  up  line  from  slitters  to  double  seamer. 
Also  look  after  equipment  to  make  up  tops  and  bottoms.  Address 
Box  B-2216  c/o  The  Canning  Trade. 

WANTED — Foreman  with  experience  in  processing  and 
canning  of  grapefruit  and  pineapple  juice,  fruit  salads,  grape¬ 
fruit.  Must  be  acquainted  with  operation  of  modern  canning 
machinery.  Permanent  position,  all-year-round  work,  to  capable 
men.  State  experience  and  salary  expected.  Address  Box 
B-2224  c/o  The  Canning  Trade. 

WANTED — Canning  Experts.  A  company  organizing  can¬ 
neries  for  fish,  fruits  and  vegetables,  requiring  expert  advice 
prior  to  building  or  starting  operations,  desires  to  have  one  or 
more  experts  in  canning  consult  personally  with  them.  The 
company  will  pay  travelling  and  other  expenses  and  a  reason¬ 
able  fee.  The  information  required  will  cover  both  the 
practical  production  of  canned  foods  and  the  marketing  of  same, 
both  at  home  and  for  export.  Address  Box  B-2220  c/o  The 
Canning  Trade. 

WANTED — An  experienced  Catsup  Cook.  Give  full  experi¬ 
ence  with  all  tomato  products  during  the  last  ten  years.  Advise 
where  last  employed  and  salary  expected.  State  method  of  con¬ 
trol  of  gravity  or  solids.  Address  Box  B-2229  c/o  The  Canning 
Trade. 

WANTED — Chemist  for  a  year-round  position  with  large 
producer  of  Eastern  canned  fruits  and  vegetables.  State  expe¬ 
rience  and  salary  expected  to  start  in  first  letter.  Address  Box 
B-2228,  c/o  The  Canning  Trade. 

WANTED — A  young  man  to  handle  production  in  year-round 
Mid-western  canning  plant.  Give  full  details  in  letter.  Good 
opening  for  man  who  can  produce.  Address  Box  B-2226  c/o  The 
Canning  Trade. 


SITUATIONS  WANTED 


POSITION  WANTED — Man  with  17  years  experience  in 
packing  quality  fruits  and  vegetables  desires  position  as 
Superintendent  with  reputable  concern.  Also  familiar  with  all 
types  of  machinery.  Address  Box  B-2212,  c/o  The  Canning 
Trade. 

POSITION  WANTED — By  representative  with  13  years  ex¬ 
perience  merchandising  canned  foods,  cold  pack,  and  allied  lines, 
thoroughly  familiar  with  retail,  wholesale  and  brokers  outlet 
and  modern  sales  methods,  capable  of  personal  sales  contact 
or  handling  of  sales  force  or  distribution  campaigns.  Desires 
permanent  connection  in  the  capacity  of  representative  or 
office  manager  with  food  manufacturers,  canners  or  importers. 
Highest  references.  Address  Box  B-2214,  c/o  The  Canning 
Trade. 

POSITION  WANTED — As  Superintendent  or  Plant  Man¬ 
ager.  Twenty  years  experience  packing  quality  peas,  corn, 
beans,  spinach.  Understand  the  business  from  field  to  finished 
product.  Best  of  references.  Address  Box  B-2217  c/o  The 
Canning  Trade. 


YOU  Have  it  at  your  finger  tips 

for  its  all  in  the 

1937  ALMANAC 

use  yours  for  all  canning  data 


TROUBLE  AT  SEA 

Captain:  Did  you  hear  the  news?  The  chief 
engineer  is  having  trouble  below. 

Mate:  Mutiny  in  the  engine  room? 

Captain:  No,  he’s  seasick. 

“Yessir,  officer,  when  a  fight  starts,  I  always  do  my 
best.” 

“What’s  your  best?” 

“A  hundred  yards  in  ten  seconds.” 

The  chemist  had  had  a  scene  with  his  wife,  who 
finally  broke  down  crying.  Whereupon  he  ejaculated. 

“Stop  crying!  Your  tears  have  no  effect  on  me. 
What  are  they?  A  small  percentage  of  phosphorus 
salts,  a  little  sodium  chloride.  All  the  rest — water. 
Bah!” 

EXPERIENCED 

Director:  Have  you  ever  had  any  stage  experience? 

Co-ed :  Well,  I  had  my  leg  in  a  cast  once. 

English  Pro.:  Tomorrow  we  shall  take  the  life  of 
Thomas  Edison.  Please  come  prepared. 
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Why  is  it  that  users  of  cans,  both  large  and  small,  are  turning 
to  this  company  for  their  requirements  in  steadily  increasing 
number?  It  is  because  they  are  finding  here  an  entirely  new  spirit 
of  cooperation  and  helpfulness. 

New  in  the  field  and  independent,  Crown  Can  is  in  a  unique 
position  to  serve  its  customers  on  a  basis  which  gives  full  consid¬ 
eration  to  their  interests.  It  also  has  the  resources  and  manufac¬ 
turing  facilities  to  fulfill  all  commitments  it  is  willing  to  undertake. 

To  those  who  have  not  yet  discovered  the  advantages  this  serv¬ 
ice  offers.  Crown  Can  extends  a  friendly  hand.  A  representative 
will  gladly  give  you  the  details  without  obligation  on  your  part. 


The  exlen$we  monit- 
facturmg  fatilities 
of  thi$  company  in* 
dude  me  of  the  iar(g- 
^  and  most  mod^ii 
can  factories  in  die 
tumid. 


Packers  Cans  ■>r 
m7soidf.o.b.Pha^ 
addphia,  Bsdtimore, 
St.  Lmis,  HoaOm 
and  other  seieated 
points.  J, ;  ^ 
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THE  MARKETS 

IN  LEADING  CANNED  FOODS  CENTERS 


WEEKLY  REVIEW 

Jones  Bill  Passed,  Bone  Bill  Killed — Baltimore  Canned  Foods 
Exchange  Meets — Pea  Aphis  Hurting  Pea  Crop — Strikes  Hit 
Prominent  Canners — Consumption  Shown  to  Be  at 
All-Time  Record-High. 

Events — Those  who  attended  the  meeting  of  the 
Board  of  Directors  of  the  National  Canners  Asso¬ 
ciation  in  Washington,  last  week,  were  consider¬ 
ably  “het-up”  over  the  possible  passage  of  the  Jones 
bill  with  the  Bone  amendment.  The  Jones  bill  re¬ 
enacts  the  AAA  Marketing  Agreements,  with  canning 
crops  excluded;  the  Bone  amendment  wiped  out  this 
exclusion  of  the  canning  crops.  The  Jones  bill  has 
been  passed,  and  awaits  the  President’s  signature, 
without  the  Bone  amendment.  So  everything  is  all 
right. 

For  the  first  time  in  several  years  the  Baltimore 
Canned  Foods  Exchange  held  a  quarterly  meeting  this 
week  with  its  associate  members — supplymen,  brokers, 
etc. — at  luncheon  in  the  Chesapeake  Club,  and  this  is 
to  be  repeated  every  three  months.  As  the  meeting 
opened  there  seemed  to  be  general  feeling  against  the 
Sauthoff  bill,  now  before  Congress,  to  restrict  can  sizes 
to  about  a  half  dozen,  and  based  upon  standard  meas¬ 
ures  of  gallon,  half  gallon,  quart,  etc.,  but  upon  con¬ 
sideration,  the  realization  seized  them  that  this  would 
reduce  competition  to  a  definite  basis,  end  chisseling  of 
the  consumers,  and  while  no  definite  action  was  taken — 
the  question  was  never  officially  before  the  house,  just 
round-table  talk  at  luncheon  —  sentiment  seemed 
heartily  in  favor.  Likewise,  early  feelings  as  regards 
Grade  Labeling  changed  from  opposition  to  at  least 
lukewarm  favor,  in  fear  that  the  people  and  the 
Government  might  not  consent  to  wait  any  longer,  and 
be  moved  to  drastic  action. 

The  burning  question  of  the  week,  however,  has  been 
the  visitation  of  the  pea  louse,  or,  more  elegantly,  the 
aphids,  and  what  is  being  done  to  the  pea  crop.  Balti¬ 
more  canners  have  considerable  acreages  grown  for 
them  north  and  west  of  the  city,  and  so  far  they  seem 
to  be  fairly  free.  In  fact,  sprigs  of  pea  vines  showing 
as  high  as  4  blossoms  and  one  pod  each  were  shown, 
indicating,  as  all  pea  canners  will  recognize,  a  heavy 
crop  yield,  if  it  comes  through.  The  infestation  is  just 
beginning  to  show  on  what  is  termed  the  western 
shore.  Over  on  the  Peninsula,  or  the  Eastern  Shore, 
Secretary  Shook  sent  us  a  report,  earlier  in  the  week, 
which  is  as  follows: 

“A  survey  of  the  Eastern  Shore  counties  of 
Maryland  and  Virginia  and  the  entire  State  of 


Delaware  shows  there  will  be  considerable  loss  of 
peas  owing  to  the  heavy  infestation  of  aphis.  The 
amount  of  this  damage,  of  course,  is  very  hard  to 
estimate,  it  running  from  no  damage  in  some  fields 
to  complete  destruction  in  others. 

From  information  obtained  from  reliable  sources 
it  is  the  judgment  of  these  men  that  the  apparent 
damage  now  will  run  from  twenty-five  per  cent  to 
thirty-five  per  cent  on  the  entire  acreage  of  the 
territory  above  mentioned. 

The  aphis  are  and  for  the  past  few  days  have 
been  working  on  the  young  pods  causing  them  to 
curl.  Of  course,  such  pods  will  produce  no  peas 
whatever.  In  a  careful  count  made  yesterday  in 
fields  that  were  mildly  infested  only  one-third  of 
the  pods  on  the  vines  were  sound. 

Where  control  measures  were  applied  before 
considerable  damage  had  already  been  done  rather 
effective  control  has  been  obtained  and  most  of 
the  crop  saved. 

To  canners  in  other  sections  of  the  Tri-States, 
whose  peas  are  later,  it  is  important  that  daily 
observations  of  the  fields  and  careful  check  ups  be 
made  to  determine  the  rate  of  increase  in  the  in¬ 
festation.  Those  who  are  experienced  in  fighting 
pea  aphis  infestation  claim  that  control  measures 
should  be  applied  whenever  the  infestation  reaches 
four  to  a  plant.  The  increase  is  very  rapid,  one 
adult  today  meaning  twenty  tomorrow.  It  is  im¬ 
portant  that  a  very  careful  examination  of  the 
plants  be  made  as  the  infestation  when  light  is 
not  apparent  on  casual  examination.” 

Elsewhere  in  this  issue  you  have  a  report  of  a  new 
method  of  controlling  this  pest,  at  the  Seabrook  Farms, 
in  New  Jersey,  where  the  peas  are  frozen,  not  canned. 

Pea  canning  is  commencing  in  California  and  on  the 
lower  Peninsula,  and,  as  usual,  low  prices  are  heard, 
despite  the  claim  that  quality  is  quite  good.  Pea  can¬ 
ners  should  study  the  whole  picture :  with  hot  weather 
coming  on,  as  it  is,  this  aphid  infestation  will  be  the 
more  hurtful  hereabouts;  New  York  State,  Wisconsin 
and  the  Northwest  are  all  late  with  plantings.  The 
result  of  this  will  be  to  “bunch”  the  crops,  but  worse 
than  all  else,  to  lay  these  crops  open  to  the  aphids  due 
to  the  hot  weather  which  must  catch  them.  This  means 
that  the  pea  packs  for  1937  are  most  uncertain:  that 
the  market  for  canned  peas  will  have  to  draw  upon 
spot  supplies  for  a  longer  period  than  normal.  Why 
then  sacrifice  spot  peas,  much  less  sell  new  packs  at 
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heavy  discounts?  Pea  prices  are  soft.  Can  anyone 
explain  why? 

Another  “event”  worthy  of  notice:  the  plants  of  the 
Morgan  Packing  Company,  in  Indiana,  are  tied  up  in 
strikes,  as  are  the  plants  of  the  H.  J.  Heinz  Company, 
at  Pittsburgh.  Figure  it  out  for  yourself. 

The  week  has  witnessed  many  heavy,  driving  rain¬ 
storms,  some  of  them  with  hail  that  has  damaged  grow¬ 
ing  crops,  and  prevented  routine  plantings,  and  will 
keep  the  growers  out  until  the  ground  dries  out  suffi¬ 
ciently.  And  it  is  getting  late.  Baltimore  lost  many 
trees,  and  much  window  glass,  to  say  nothing  of 
stripping  the  trees  of  leaves,  in  one  such  hailstorm,  and 
it  was  not  all  local. 

Likewise,  low  prices  on  spinach  are  being  heard, 
although  the  spring  pack  is  better  than  half  over,  and 
no  surplus  in  sight.  What  does  it  take  to  wake  up  a 
canner  to  the  real  situation,  at  least  sufficient  to  make 
him  realize  that  the  cards  are  all  in  his  own  hands,  and 
prices  ought  to  follow  suit  ? 

Futures  are  very  wisely  being  left  strictly  alone  by 
most  canners,  and  spots  are  taking  good  care  of  them¬ 
selves,  as  a  rule.  They  have  worked  down,  in  every 
item,  even  those  which  have  been  “played”  by  the 
buyers,  to  the  vanishing  point.  As  an  example:  The 
1936  packs  of  salmon,  in  all  the  world,  have  just  been 
reported  by  the  Government,  and  they  total  13,720,423 
cases  of  48  one-pound  cans  per  case.  The  Soviet  and 
Japan  produced  1,205,271  of  these  cases,  leaving  just 
about  12,500,000  cases  for  this  country  and  Canada, 
and  practically  the  entire  packs  have  been  moved  out, 
and  have  gone.  It  was  only  a  short  time  ago  that 
5,000,000  cases  choked  the  market.  That  shows  where 
consumption  is,  and  the  effect  of  good,  sensible 
advertising. 

It  is  about  time  that  canners  of  other  foods  realize 
what  they  have  and  stop  giving  them  away. 

NEW  YORK  MARKET 

By  “New  York  Stater” 

Special  Correspondent  of  “The  Canning  Trade" 

New  Price  Lists  and  Higher  Prices  Feature  Market — Buyers 
Cautious — “Trial  Balloons”  on  Fruits — R.S.  P.  Cherries  Strong — 
Prices  on  New  Packed  Peas — Future  Tomato  Prices  Higher — 

Southern  Packed  Beans  Cleaned  Up — Spinach  Prices  Soft. 

New  York,  May  28,  1937. 

HE  SITUATION — Announcement  of  formal  open¬ 
ing  prices  on  new  pack  California  asparagus, 
higher  prices  and  withdrawals  on  Alaska  salmon, 
and  the  naming  of  tentative  opening  prices  on  1937 
pack  California  canned  fruits  by  some  of  the  independ¬ 
ent  packers,  highlighted  the  market  this  week.  In  the 
remainder  of  the  line,  a  steady  to  firm  undertone  con¬ 
tinued  in  evidence,  although  actual  volume  of  new 
business  was  still  along  curtailed  lines.  Packers  were 
showing  more  confidence  in  the  price  structure  of  the 
market  at  present,  however,  and  little  selling  pressure 
was  in  evidence  in  any  division  of  the  trade. 


THE  OUTLOOK  —  With  predictions  of  a  mid¬ 
summer  slump  in  demand  emanating  from  Washing¬ 
ton,  and  prices  still  on  the  upturn,  distributors  are 
developing  a  more  cautious  policy  with  respect  to  their 
purchases  of  canned  foods.  Opening  prices  on  Cali¬ 
fornia  asparagus  attracted  unfavorable  comment  from 
jobbers,  due  to  the  higher  levels  named,  and  it  is  ex¬ 
pected  that  wholesalers  will  buy  only  in  a  limited  way 
until  the  market  has  demonstrated  its  ability  to  con¬ 
tinue  to  absorb  asparagus  in  normal  quantities  at  the 
higher  price  levels. 

ASPARAGUS — The  long-awaited  opening  prices  on 
asparagus  finally  arrived  this  week,  and  proved  some¬ 
thing  of  a  shock.  The  full  list  is  announced  under 
California  Market.  Prices  for  advertised  brands  show 
the  usual  differentials. 

TRIAL  BALLOONS — Some  of  the  independent 
California  canners  have  come  out  with  tentative  prices 
on  new  pack  fruits  this  week.  The  quotations  are 
generally  regarded  as  “trial  balloons”,  but  are  never¬ 
theless  interesting  as  indicative  of  packers’  views  on 
probable  price  levels  for  the  coming  season.  Some  of 
the  offerings  are  as  follows:  Whole  unpeeled  apricots, 
2V2S,  $1.45  to  $1.50  for  choice;  No.  Is,  choice,  90  cents; 
choice  halves,  $1.75. 

SALMON — Increasing  strength  is  evident  in  the 
Alaska  salmon  market,  with  Calpak  withdrawn  on 
pinks  and  chums,  and  Libby  out  of  the  market  on  pinks. 
For  prompt  shipment  from  Seattle,  the  market  has 
moved  up  to  $1.15  on  No.  1  tall  chums,  $1.25  for  pinks, 
$1.85  for  medium  reds,  $1.90  for  cohoes,  with  reds  still 
offering  at  $2.35,  all  f.  0.  b. 

R.  S.  P.  CHERRIES — A  strong  market  for  new  pack 
red  sour  pitted  cherries  is  indicated  by  the  few  prices 
which  have  reached  the  market  thus  far.  Packers  in 
upstate  New  York  are  offering  10s  on  the  basis  of 
$6.50  cannery,  and  it  is  reported  that  the  same  price 
has  been  named  out  of  Pennsylvania  for  new  season’s 
goods.  Increasing  competition  for  fruit  by  shippers 
of  the  fresh  product  and  winemakers  is  complicating 
the  outlook  for  the  canned  fruit  pack  this  season. 

PEAS — New  pack  southern  peas,  for  shipment  next 
week,  attracted  some  interest  locally  during  the  week. 
Maryland  canners  were  in  the  market  with  offerings 
of  4-sieve  on  the  basis  of  771/2  cents  for  standard  early 
Junes,  with  10s  of  the  same  size  and  grade  at  $4.00, 
with  3-sieve  at  821/2  cents  for  2s  and  $4.15  to  $4.25  for 
10s.  The  market  for  spot  peas  showed  no  change  dur¬ 
ing  the  week,  with  Wisconsin  packers  quoting  standard 
4-sieve  Alaskas  at  a  range  of  85  to  90  cents  for  prompt 
shipment,  with  the  market  seemingly  tending  higher. 

TOMATOES — The  market  for  southern  pack  was 
holding  firm  at  previously  quoted  levels  on  spot  stocks, 
with  futures  beginning  to  come  to  the  fore  in  a  more 
pronounced  way  as  a  market  factor.  Baltimore  can¬ 
ners  are  offering  new  pack,  for  shipment  when  packed, 
at  44  cents  for  Is,  671/2  cents  for  2s,  95  cents  for  21/2S, 
$1.02  for  3s,  and  $4.10  to  $4.15  for  10s.  These  prices 
are  higher  than  those  named  by  country  canners,  which 
are  421/  cents,  65  cents,  90  cents,  and  $2.90,  for  Is, 
2s,  21/2S,  and  10s,  respectively. 

STRINGLESS  BEANS — The  southern  pack  is  now 
reported  completely  cleaned  up,  with  last  sales  made  at 
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90  cents  for  No.  2  standard  cut  green,  and  interest  is 
now  centering  on  the  new  pack,  which  will  be  ready  in 
five  or  six  weeks  for  initial  shipments.  Business  is 
reported  being  done  on  the  basis  of  70  cents  for  2s 
standards,  with  10s  at  $3.15,  with  extra  standards  5 
and  10  cents  higher,  respectively,  while  fancy  grade 
holds  at  95  cents  minimum  for  No.  2  tins. 

SPINACH — The  southern  market  has  failed  to  re- 
fiect  the  firmness  evident  in  the  coast  position,  and  new 
pack  is  still  reported  offering  at  a  range  of  70  to  72 
cents  for  2s,  with  21/2S  held  at  95  cents  and  10s  at  $3.25 
f.  o.  b.  canneries.  This  is  in  marked  contrast  with 
California  quotations,  which  are  $1.05  for  2s,  $1.30  for 
2V2S>  and  $4.00  for  10s.  The  differentials  are  likewise 
surprising  in  view  of  coast  reports  indicating  that  the 
spring  pack  this  year  will  be  extremely  short. 

CALIFORNIA  FRUITS— Cling  peaches  are  work¬ 
ing  into  higher  ground,  with  leading  sellers  now  quot¬ 
ing  choice  clings  to  a  range  of  $1.60  to  $1.70  per  dozen. 
Pears  are  also  higher  on  the  Coast,  notably  in  Cali¬ 
fornia,  reflecting  the  sold-up  condition  of  the  market 
incidental  to  recent  heavy  buying.  In  the  remainder 
of  the  canned  fruits  list,  prices  hold  at  previous  levels. 
In  some  quarters  of  the  trade  it  is  reported  that  can- 
ners  are  disinclined  to  advance  prices  on  other  fruits 
at  this  time  because  of  the  possible  effect  of  such 
action  on  growers’  prices  for  new  crops.  In  addition, 
it  is  feared  that  a  generally  higher  level  on  the  small 
unsold  stocks  now  held  by  canners  might  tend  to  bring 
about  overproduction  of  some  canned  fruits  during  the 
1937  canning  season. 

SARDINES — The  market  for  Maine  sardines  has 
failed  to  rally,  and  the  recent  price  cutting  which 
carried  quarter  keyless  mustards  and  oils  down  to 
$2.90  has  apparently  succeeded  in  establishing  the 
market  at  that  level.  Prices  on  other  grades  and  sizes 
are  without  change  this  week. 

• 

CHICAGO  MARKET 

By  “Illinois” 

Special  Correspondent  of  “The  Canning  Trade" 

Decoration  Day  Holiday  Slows  Up  Market — Wet  Weather  Has 
Delayed  Planting  Two  to  Three  Weeks — ^Tomatoes  Scarce — 

Opening  Prices  on  Asparagus  Announced — Beans  in  Good 
Demand — New  Prices  on  Fruits — The  Old  Timer. 

Chicago,  Ill.,  May  28,  1937. 

ENERAL  MARKET — Already  a  holiday  spirit 
is  creeping  into  the  trading.  A  number  of 
buyers  and  brokers  are  planning  to  leave  the 
city  tonight  or  tomorrow  and  all  because  next  Monday 
is  Decoration  Day  and  a  legal  holiday  that  is  observed 
by  all  our  business  institutions. 

Whether  it  is  this  holiday  spirit  or  a  natural  slow¬ 
ing  up  after  the  heavy  buying  of  the  past  several 
months,  one  cannot  clearly  analyze,  but  dullness  rules 
on  both  spots  and  futures  and  in  both  the  vegetable  as 
well  as  fruit  lines. 


THE  WEATHER — The  month  of  May  has  been 
abnormally  wet.  This  has  delayed  the  usual  Spring 
farming  activities.  Corn  canners  have  complained  as 
have  also  the  tomato  and  pea  canners.  It  is  generally 
conceded  that  the  season  is  from  two  to  three  weeks 
late  throughout  this  entire  district. 

TOMATOES — Well-posted  authorities  maintain  that 
only  a  mere  handful  of  Indiana  canners  have  any  No. 

2  spot  tomatoes  and  these  are  held  firmly  at  80  cents 
factory.  Business  at  that  basis  is  not  being  booked  as 
far  as  Chicago  is  concerned.  Ohio  is  confirming  at 
75  cents. 

No.  2 1/2  tin  extra  standard  Utah  tomatoes  have  been 
offered  freely  at  85  cents  to  90  cents  factory  with  a 
freight  rate  that  figures  18  cents  per  dozen  to  Chicago. 

Future  tomatoes  are  quiet.  Canners  in  Indiana  and 
Ohio  are  busy  setting  their  plants  and  in  trying  to  line 
up  additional  acreage.  Future  quotations  remain 
unchanged. 

CORN — Spot  corn  has  been  in  narrow  demand.  No. 
2  standard  white  is  quoted  at  90  to  95  cents,  factory. 
Central  Western  States.  There  is  very  little  yellow 
corn  and  whole  grain  white  and  yellow  is  quite  scarce. 
Future  corn  is  marking  time. 

PEAS — Indiana  canners  figure  on  getting  started 
packing  about  the  third  week  of  June.  The  aphis  re¬ 
ports  from  the  East  are  such  that  strength  is  develop¬ 
ing  among  the  pea  canners  of  Northern  Illinois  and 
Wisconsin.  There  is  little  of  news  to  report  from  any¬ 
where  along  the  pea  front. 

ASPARAGUS — The  long-awaited  formal  opening 
prices  on  California  new  pack  asparagus  reached  the 
Chicago  trade  on  Monday  last.  Brokers  report  very 
little  business  having  been  booked  to  date  against  the 
list.  The  prices  range  about  20  to  25  cents  per  dozen 
higher  than  last  year’s  opening  and  are  subject  only 
to  a  10  cents  per  case  (not  dozen)  allowance  if  shipped 
by  July  15th. 

All  green  asparagus  is  likely  to  be  in  rather  light 
supply  as  the  total  of  all  green  will  not  be  much  more 
than  25  per  cent  of  the  entire  California  pack.  It  is 
also  reported  that  California  production  this  year  will 
run  some  350,000  cases  or  more  less  than  last  year 
and  this  plus  a  cleaned  up  market  on  the  1936  packing, 
should  enable  the  canners  to  move  the  new  goods  at 
the  list.  Time  will  tell. 

SPINACH — The  Ozarks  are  still  quoting  Spring 
pack  at:  No.  2  tin  spinach  at  60  cents.  No.  2i/4  tin 
spinach  at  85  cents.  No.  10  tin  spinach  at  $2.75,  factory, 
but  movement  has  been  rather  light  of  late. 

GREEN  AND  WAX  BEANS— There  is  a  persistent 
demand  for  No.  2  tin  standard  cut  green  as  well  as  cut 
wax  beans,  but  it  seems  the  canners  in  the  Southland 
who  were  scheduled  to  produce  heavily  have  not  been 
able  to  pack  anywhere  near  their  orders.  Chicago  is 
still  looking  for  these  items  for  prompt  or  nearby 
delivery. 

Michigan  and  Wisconsin  canners  are  cleaned  up. 

CALIFORNIA  FRUITS — New  pack  apricot  prices 
have  been  named  by  certain  factors  and  the  basis  of 
No.  21/2  choice  was  $1.70  coast.  Some  little  business 
has  been  written  but  the  volume  has  been  limited. 
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$1.55  for  No.  2V2  choice  and  $1.45  for  No.  21/2 
standard  yellow  cling  peaches  have  also  been  named, 
but  the  trade  are  not  taking  a  hold  in  any  free  or 
liberal  manner  even  at  what  some  claim  will  prove  to 
be  a  very  attractive  basis  indeed. 

A  Hundred  Buyers  are  Better  than  One  Buyer — Said 
another  friend:  “While  those  three  New  York  State 
canners  are  on  the  spot,  what  about  those  that  testified 
before  the  Federal  Trade  Commission  in  behalf  of 
Biddle?  You  know  there  has  been  quite  a  little  dis¬ 
cussion  about  this  matter  and  I  have  never  seen  this 
one  point  driven  home,  i.  e.,  that  canners  quoting 
through  Biddle  tear  down  the  market  structure  on 
themselves.  We  brokers  have  experiences  like  this, 
time  and  time  again.  Check  it  up  with  others  and 
you’ll  find  I’m  telling  you  the  truth.  I  mean,  I  go  to  a 
buyer,  quote  him  an  item  say  at  $1.00  and  the  buyer, 
who  is  a  friend  of  mine,  says,  I  would  like  to  purchase 
this  from  you  but  look  here,  Biddle  quotes  it  at  $1.00 
and  I  have  to  do  what  I  am  told  and  the  Big  Boss  up 
in  front  says  to  try  and  put  as  much  through  Biddle  as 
I  can.  He  checks  up  on  me  too.  I  can’t  buy  something 
that  costs  me  more  through  you  than  what  I  can  get 
it  for  from  Biddle.  Now  I  will  tell  you  what  I  will  do 
says  the  buyer.  I’ll  bid  you  971/4  cents.  You  try  and 
get  it  for  me.  I  want  to  favor  you.  Don’t  you  see  how 
that  acts?  The  broker  tries  hard  to  get  the  offer 
through  and  if  he  succeeds,  then  the  market  is  estab¬ 
lished  at  971/^  cents  all  because  of  Biddle.  Can’t  these 
canners  see  the  light?” 

THE  OLD  TIMER — (Continued  from  last  week)  — 
“The  last  time  you  were  here,”  continued  Old  Timer, 
“I  was  telling  you  about  Daniel  G.  Trench.  Now  what  do 
you  say,  and  I  am  quite  sure  it  would  be  most  fitting, 
that  the  attention  of  your  readers  be  called  to  an 
article  written  by  the  editor  of  The  Canning  Trade 
and  which  appeared  in  Cannery  Notes  of  March,  1924. 
Here  it  is : 

“To  the  man  who  has  sat  on  the  sidelines  viewing  the 
development  of  this  great  canning  industry,  watched 
its  growth  from  a  few  thousand  dollars  in  total  pro¬ 
duction  to  an  industry  with  a  valuation  of  a  billion 
dollars  today;  recorded  and  assisted  in  an  indirect 
way,  the  development  of  the  first  mechanical  means 
used  in  the  production  of  canned  foods  or  the  supplies 
used  therein,  and  on  up  through  the  magical  develop¬ 
ment  to  the  perfected,  entirely  automatic  factory  of 
today,  the  announcement  that  the  Sells  Brothers,  well- 
known  proprietors  of  the  Peerless  Husker  Company, 
have  taken  over  the  Sprague  Canning  Machinery  Com¬ 
pany,  the  one  time  greatest  of  all  canning  machinery 
firnis,  means  more  than  the  joining  together  of  two 
great  machinery  firms. 

It  recalls  to  this  looker-on  the  early  days  and  the 
heartbreaking  struggles  of  the  first  ‘machinery  men’, 
when  ‘Dan’  Trench,  for  instance,  taking  hold  of  the 
product  of  Welcome  Sprague,  made  this  corn  cutter 
his  bell-horse  and  gathered  about  him  the  various  dis¬ 
tinct  units  used  in  corn  canning,  and  became  known, 
very  justly,  as  the  father  of  the  ‘unit  system’  in  corn¬ 
canning  machinery.” 


GULF  STATES  MARKET 

By  “Bayou” 

Special  Correspondent  of  “The  Canning  Trade” 

Alabama  Closed,  Louisiana  and  Mississippi  Get  a  Few  Shrimp- 

Very  Little  Canning — Market  High  and  Strong — Bean 
Canning  Moves  Slowly — Okra  Next. 

Mobile,  Ala.,  May  27,  1937. 

HRIMP — The  closed  season  for  the  catching  of 
shrimp  in  the  waters  of  the  State  of  Alabama  is 
in  effect  and  it  has  crippled  production  to  less 
than  what  it  was  and  it  was  low  then. 

Louisiana  and  Mississippi  are  getting  a  few  shrimp, 
but  the  raw  headless  shrimp  market  have  to  draw  the 
bulk  of  their  supply  from  Texas  and  Florida. 

However,  there  is  very  little,  if  any,  canning  going 
on  in  the  Gulf  or  Atlantic  Coast,  as  the  raw  market  is 
taking  all  the  shrimp  available  at  a  higher  price  than 
the  canneries  can  pay,  inasmuch  as  they  are  large 
and  fancy. 

The  packers  are  pretty  well  cleaned  up  on  shrimp 
and  the  price  is  $1.50  for  No.  1  small;  $1.55  for  med¬ 
ium,  and  $1.65  for  large,  f.  o.  b.  cannery. 

SNAP  BEANS — The  canning  of  beans  got  off  to  a 
slow  start  last  week  and  it  is  still  moving  slow,  due  to 
the  crop  being  delayed,  yet  the  canners  are  trying  to 
get  the  pack  under  way  and  it  is  expected  that 
another  week  will  bring  about  more  favorable  results. 

The  bean  seems  to  be  a  crop  that  will  withstand  a 
good  deal  of  dry  weather,  but  very  little  cold  weather, 
and  we  had  cold  weather  late  into  the  Spring,  which 
delayed  the  planting  and  later  held  back  the  plants 
from  growing.  However,  the  plants  look  very  healthy 
now,  although  rain  would  help  to  mature  the  young 
pod  more. 

We  had  one  or  two  showers  last  week,  but  no  general 
rain  and  it  is  going  to  take  a  good  deal  of  water  to 
soak  the  soil,  which  is  very  dry  for  the  want  of  rain. 

We  had  unusual  hot  weather  of  92  to  93  degrees 
temperature  last  week,  and  even  this  week,  the  weather 
man  is  dishing  us  out  86  to  88  degrees  temperature, 
which  is  “Good  Old  Summertime.” 

The  price  of  cut  stringless  beans  is  771/4  to  80  cents 
per  dozen  for  No.  2,  f.  o.  b.  cannery. 

OKRA — The  planting  of  okra  will  receive  the  atten¬ 
tion  of  the  farmers  of  this  section  in  a  few  weeks  and 
the  canning  will  start  about  the  latter  part  of  July. 

While  this  is  not  as  important  a  pack  as  the  bean 
pack,  it  is  second  to  the  largest  vegetable  pack  of  this 
section. 

This  vegetable  has  never  been  aggressively  marketed 
and  it  may  be  said  that  the  market  that  exists  today  for 
okra  has  largely  been  created  by  the  merits  of  the 
vegetable  itself. 

The  consumption  of  okra  is  practically  limited  to 
the  South  and  many  housewives  throughout  the  country 
have  never  heard  of  okra,  much  less  seen  any  of  it. 

It  is  delicious  in  soup,  stews,  etc.,  and  fried  and  plain 
boiled  served  in  salad. 

Okra  is  canned  in  three  styles,  cut,  young  whole  and 
okra  and  tomatoes. 

The  price  of  cut  okra  is  85  cents  per  dozen,  f.  o.  b. 
factory. 
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CALIFORNIA  MARKET 

By  “Berkeley” 

Special  Correspondent  of  “The  Canning  Trade" 

Cool  Weather — Crops  Late  And  Hurt — Golden  Cate  Fiesta — 
High  Prices  For  Fruit  Crops — Fruit  Stocks  Light  And  Prices 
High — Pears  Advancing — New  Asparagus  Prices  And  Terms — 
Salmon  Prices  Upped — Canning  Peas. 

San  Francisco,  May  27,  1937. 

ROPS — Cool  weather,  which  has  retarded  crops 
all  spring,  and  which  has  had  an  adverse  effect 
on  early  packs,  is  still  with  us.  Late  rains  cut 
the  output  of  canned  spinach  to  around  1,500,000  cases, 
instead  of  an  expected  pack  of  about  2,500,000  cases, 
and  the  asparagus  pack  to  date  is  well  below  that  of 
normal  seasons.  Cherries  are  commencing  to  ripen, 
but  shipments  to  the  markets  are  about  two  weeks 
later  than  usual  and  canning  operations  will  be  equally 
late.  Peaches  and  apricots  are  slow  in  maturing  and 
the  probable  tonnage  is  difficult  to  estimate. 


quite  a  few  items  were  to  be  had  a  month  ago  at  10 
cents  to  15  cents  a  dozen  off  list,  the  full  list  price 
now  rules.  On  some  items  advances  have  been  made 
during  the  last  few  days.  The  lower  grades  are  very 
closely  cleaned  up.  Fruit  cocktail  is  very  firmly  held, 
with  only  a  few  packers  having  anything  to  offer. 

PROGRESSIVE — We  made  a  trip  through  the  Santa 
Clara  Valley  during  the  week  and  paid  a  visit  to  the 
headquarters  of  the  Richmond-Chase  Company,  where 
one  gets  such  a  royal  welcome.  This  concern  did  a 
fine  job  last  season  on  fruit  juices  and  nectars  and  is 
planning  even  larger  packs  this  year.  Its  apricot  nec¬ 
tar  is  probably  outstanding,  but  it  is  also  giving  atten¬ 
tion  to  pear,  peach,  plum  and  other  fruit  nectars.  One 
of  its  juice  drinks  makes  use  of  nectarines,  a  fruit  that 
enjoys  quite  a  ready  sale  in  fresh  form,  but  which  is 
canned  on  only  a  limited  scale.  The  Richmond-Chase 
Company  maintains  a  well-equipped  research  depart¬ 
ment,  and  this  has  recently  been  placed  in  charge  of 
Paul  C.  Wilbur,  son  of  the  president  of  Leland  Stan¬ 
ford  (Jr.)  University,  and  until  recently  with  the 
American  Can  Company. 


FIESTA — San  Francisco  is  in  fiesta  garb  this  week, 
celebrating  the  completion  of  the  Golden  Gate  Bridge. 
Visitors  have  poured  in  from  throughout  the  Pacific 
Coast  territory,  with  official  delegations  from  Mexico 
and  from  Canada.  To  San  Francisco  this  means  the 
bringing  of  rapid  transportation  facilities  .to  her  neigh¬ 
bors  on  the  north  and  the  opening  of  the  virtually 
neglected  Redwood  Empire.  Spanish  outfits  are  the 
order  of  the  day,  and  one  sees  some  strange  sights  in 
the  offices  of  canners  and  brokers. 


ASPARAGUS — The  feature  of  the  week  has  been 
the  naming  of  formal  opening  prices  on  asparagus,  a 
list  that  has  been  expected  almost  a  month.  Last  year, 
prices  made  their  appearance  the  third  week  in  April. 
Some  slight  changes  have  been  made  in  description 
this  season,  what  was  formerly  known  as  green  aspar¬ 
agus  now  being  called  “green  tipped.”  Also,  some 
packers  have  abandoned  the  peeling  of  “Large”  aspar¬ 
agus,  confining  their  pack  of  peeled  to  the  three  larger 
sizes.  As  was  expected,  prices  are  definitely  higher. 


[ 


GROWERS’  PRICES — A  lot  of  reports  are  going 
the  rounds  as  to  prices  being  paid  growers  for  can¬ 
ning  stock,  but  most  of  these  seem  to  be  in  the  nature 
of  feelers.  Most  of  these  have  to  do  with  prices  on 
apricots  and  cherries,  the  first  fruits  to  be  handled, 
but  canners  advise  that  these  are  well  above  their  ideas. 
As  to  the  minimum  price  of  $60  a  ton  on  apricots,  it 
is  suggested  that  this  really  represents  about  the  maxi¬ 
mum. 

FRUITS — The  market  for  canned  fruits  continues 
very  firm,  with  advances  on  some  of  the  items  that 
are  in  light  supply.  Peaches  are  in  few  hands,  and  in 
quite  a  few  instances  holders  can  get  more  than  list 
price.  Pears  have  firmed  in  recent  weeks,  and  where 


The  opening  prices  of  the  California  Packing  Cor¬ 
poration,  confined  to  the  Del  Monte  brand,  with  a  sin¬ 
gle  exception,  are  as  follows : 


No.  2V2  Square  Peeled 

White 

Green  Tipped 

Giant  . 

.  $4.15 

$3.85 

Colossal  . 

.  4.05 

3.75 

Mammoth  . 

.  4.10 

3.85 

No.  2%  Square  Unpeeled 

Colossal  . 

.  3.05 

2.75 

Mammoth  . 

3.10 

2.85 

Large  . 

.  3.15 

2.85 

No.  1  Square  Tips 

Colossal  . 

.  2.90 

2.671/2 

Mammoth  . . 

.  2.95 

2.75 

Large  . 

.  2.95 

2.75 

Medium  . 

.  2.90 

2.70 

5/8  Machine  kaiie  Hamper 


TOMATO  FIELD  HAMPERS 

Five  Types  At  Reasonable  Prices 

Riverside  Manufacturing  Co.,  Inc. 

Murfreesboro,  North  Carolina 

'Largest  manufacturere  of  SfS  bashel  cannere’  field  hampers  in  the  world” 


5/8  Hand  Made  Hamper 
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Salad  Points  White  and  Green  Tipped 

Picnic  .  $  1.70 

No.  1  Tall  Round .  2.25 

No.  10  .  13.00 

Picnic  Tins  Tips 

Colossal  .  1.55 

Mammoth  .  1.57% 

Large  .  1.57% 

Medium  .  1.55 

Early  Garden  No.  2  Tall  Round .  2.20 

All  Green  Asparagus 

No.  2  Tall  Round  Mary  Washington  2.85 

Picnic  Tins  Mary  Washington  Tips  1.80 

Picnic  Tins  All  Green  Salad  Points  1.90 


The  only  quotation  on  any  brand  other  than  Del 
Monte  is  on  Double  Luck  all-green  asparagus,  cut,  in 
buffet  tins  at  $1.10.  Other  brands  will  be  quoted  on 
completion  of  the  pack,  provided  stocks  develop.  It  is 
specified  that  65  per  cent  of  orders  are  to  be  shipped 
prior  to  December  31,  1937,  with  the  balance  prior  to 
February  15,  1938.  On  all  orders  shipped  prior  to 
July  15,  an  allowance  of  10  cents  per  full  standard 
case  will  be  made. 

SALMON — The  advance  in  canned  salmon  prices, 
which  have  been  brewing  for  some  time,  have  taken 
place,  several  holders  having  advanced  pinks  to  $1.25 
and  chums  to  $1.15.  Some  packers  who  have  been  out 
of  the  market  on  Alaska  reds,  because  of  unsettled  con¬ 
ditions  in  the  industry,  are  again  accepting  business  on 
a  limited  scale  at  $2.35. 

PEAS — The  canning  of  peas  in  California  is  under 
way,  but  the  output  promises  to  be  light,  as  the  acreage 
under  contract  is  considerably  less  than  that  of  last 
year.  In  Utah,  and  in  the  Pacific  Northwest,  packing 
will  commence  later  than  usual,  owing  to  cold  weather, 
with  canners  called  upon  to  handle  the  crop  in  but 
little  more  than  half  the  usual  time,  from  the  present 
outlook. 

FREIGHTS — Testifying  before  the  California  State 
Railroad  Commission  in  a  hearing  on  a  proposal  to  in¬ 
crease  rail  rates  from  San  Joaquin  Valley  points  to 
San  Francisco  Bay,  George  Beech,  assistant  traffic 
manager  for  Libby,  McNeill  &  Libby,  the  witness  ap¬ 
pearing  for  the  Canners’  League  of  California,  pointed 
out  that  improved  rail  service  had  stimulated  the  pack¬ 
ing  of  fruits  and  vegetables  nearer  the  large  centers 
of  population.  Formerly,  it  had  been  considered  neces¬ 
sary  to  pack  close  to  the  orchards.  He  said  that  the 
pack  of  one  concern  in  the  San  Joaquin  Valley  had 
decreased  from  613,000  cases  in  1926  to  223,000  cases 
in  1936,  whereas  at  Sacramento  and  Santa  Clara  plants 
packs  had  about  doubled  in  the  period.  Cannery  ex¬ 
perts  contended  that  increased  freight  rates  would  in¬ 
jure  the  industry  as  a  whole. 

“If  you  paid  as  much  attention  to  getting  on  the 
green  as  you  do  to  getting  on  the  powder  you’d  break 
200.” 

“Yes,  but  Charlie,  then  you  wouldn’t  have  any  one 
to  beat.” 

Sister  Sue:  Did  you  get  any  bad  marks  at  school 
today  ? 

Brother  Johnny:  Yes,  but  they  are  where  they  don’t 
show. 


N.  C.  A.  BOARD  OF  DIRECTORS  MEET 

(Continued  from  page  8) 

appointment  of  an  Advisory  Council  to  consider  advis¬ 
ability  of  amendments,  that  the  Board  would  not  rec¬ 
ommend  any  fundamental  changes  to  the  present 
Congress  and  that  most  of  the  amendments  that  have 
been  proposed  for  the  Council’s  consideration  are  de¬ 
signed  to  improve  the  administrative  features  of  the 
Act  as  it  is  now  written. 

RAILROAD  RATES 

Early  in  the  year  the  Interstate  Commerce  Commis¬ 
sion  reopened  its  original  proceedings  on  freight  rate 
surcharges,  indicating  the  possibility  of  restoring  the 
surcharges  which  expired  at  the  end  of  1936.  The  Asso¬ 
ciation  had  not  intervened  in  this  proceeding  on  ac¬ 
count  of  the  different  effect  that  changes  would  make 
on  the  industry  in  various  parts  of  the  country,  but 
members  were  advised  as  to  the  hearings.  In  March 
the  rail  carriers  withdrew  canned  goods  from  the  list 
of  commodities  on  which  increased  rates  would  be 
sought,  thus  making  it  unnecessary  for  state  and 
regional  associations  to  present  evidence  on  the  effect 
of  the  proposed  increases  on  the  business  of  canners  in 
their  districts. 

SIMPLIFICATION  OF  CAN  SIZES 
A  proposed  revision  of  the  simplified  practice  rec¬ 
ommendations  for  canned  fruit  and  vegetable  cans  was 
approved  by  the  Conference  Committee  of  Canners  and 
Distributors  at  its  meeting  during  the  annual  conven¬ 
tion  in  January,  and  the  report  of  this  action  was  ap¬ 
proved  at  the  closing  session  of  the  convention.  Fol¬ 
lowing  the  convention,  the  Division  of  Simplified  Prac¬ 
tice  of  the  National  Bureau  of  Standards  sent  out  these 
recommendations  to  canners,  distributors,  and  others 
for  their  approval.  The  response  up  to  this  time  has 
been  quite  good  and  the  Simplified  Practice  Division 
hopes  to  announce  the  adoption  of  the  revised  program 
within  the  next  month  or  two.  As  canners  already 
know,  the  revision  reduces  the  list  of  recommended 
sizes  from  27  to  21.  The  adoption  of  the  reduced  list 
will  prove  effective  in  meeting  the  impracticable  pro¬ 
posals  that  the  sizes  of  cans  be  limited  and  fixed  by 
federal  legislation. 

CANNERS  DIRECTORY 
Information  for  revision  of  the  Canners  Directory 
is  now  practically  complete  and  the  1937  edition  will 
be  published  at  the  usual  time — about  July  1st.  Work 
has  been  carried  forward  at  the  same  time  on  revision 
of  the  List  of  Members. 

INFORMATION  LETTER 
While  the  Association  does  not  have  first-hand  evi¬ 
dence  of  the  use  that  members  make  of  the  Information 
Letter,  it  does  know,  through  inquiries  received  from 
members,  that  the  Information  Letter  could  have  been 
used  by  them  to  answer  questions  about  which  they 
write  to  the  Association.  Of  course,  most  members 
have  many  publications  coming  to  their  desks,  but  the 
suggestion  has  been  offered  that  they  keep  a  perma¬ 
nent  file  of  the  Information  Letter,  an  index  to  which 
is  published  each  year,  because  it  can  and  does  furnish 
the  information  for  which  canners  often  find  it  neces¬ 
sary,  in  the  absence  of  such  a  file,  to  write  to  the 
Association. 
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CANNED  FOOD  PRICES 


All  Prices  quoted  F.  O.  B.  Factory 


CANNED  VEGETABLES— Continued 


Prices  given  represent  the  high  and  low  canners’  selling  price 
of  the  current  week,  subject  to  customary  cash  discounts. 
Quotations  per  dozen  unless  otherwise  noted.  “Eastern” 
quotations  for  Atlantic  Coast  States  east  of  Ohio  River; 
“Central”:  Central  States  West  of  Ohio  River  to  Mountain 
States;  “West  Coast”:  Mountain  and  Pacific  Coast  States. 

Quotations  on  this  page  are  for  spot  goods.  For  future 
quotations  see  market  reports. 


Canned  Vegetables 


Eastern 

Central 

West  Coast 

Low 

High 

Low 

High 

Low 

High 

ASPARAGUS 

White  Colossal,  No.  2% . . 

3.05 

3.15 

3.15 

Green  Mam.,  No.  2  ro.  cans.... 

3.00 

3.25 

2.86 

1.50 

1.60 

2.75 

2.80 

Tips,  White,  Mam.  No.  1  sq . 

2.96 

Small,  No.  1  sq . 

2.90 

2.75 

2.50 

BAKED  BEANS 

.66 

.60 

.60 

.65 

No.  2%  . 

.95 

1.26 

1.00 

1.10 

No.  10  . . . 

3.76 

4.25 

3.75 

4.00 

STRINGLESS  BEANS 

Fancy  Cut  Green,  No.  2 . 

No.  10 . 

— 

No.  10 . . . . 

4.60 

6.00 

.87% 

4.00 

.90 

No.  10 . 

4.35 

Nof  10. . ■ .  . .  .  . 

Ex.  Std.  Whole  Green,  No.  2.... 

No.  10 . 

Std.  Whole  Green.  No.  2 .  .. 

No.  10 . 

— 

in,  . 

Ex.  Std.  Cut  Wax,  No.  2 - 

1.20 

No.  10 . . 

i.io 

No.  10 . — 

6.50 

1.76 

No^  10 . . . 

Ex.  Std.  Whole  Wax,  No.  2. . 

No.  10 . 

No.  10 . 

Red  Kidney,  Std.  No.  2 . 

.85 

.87% 

.75 

.80 

No.  10 . 

4.35 

4.50 

3.75 

4.00 

LIMA  BEANS 

No.  2  Tiny  Green . . . 

No.  10 . . . 

No.  10 . . 

.90 

— 

No.  10 . . 

.85 

.86 

No.  10 . 

.70 

.76 

.65 

.76 

BEETS 

Whnio,  Kn  9,,, . 

1.00 

1.40 

No.  '2% . 

1.20 

1.00 

1.16 

1.85 

riiif,  TJn  9.  . 

.76 

.85 

No.  2% . 

1.16 

1.16 

.85 

.90 

No.  10 . . 

3.90 

4.25 

3.50 

3.76 

Ex.  Std.  Cut,  No.  2.................... 

.76 

.77% 

No.  2% _ _ _ 

No.  lO." . 

4.26 

4.25 

.96 

.96 

.80 

.86 

.90 

No.  2 %.... _ _ _ _ _ 

1.20 

1.26 

.85 

1.10 

No.  l6.'. . . 

4.60 

4.60 

3.26 

3.76 

3.35 

Ex.  Std.  Sliced.  No.  2 _ 

.82%  .86 

.96 

No. .  10 . . 

8.60 

CARROTS 

Std.  Sliced,  No.  2 . .  .86 


No.  10....’. . 

Std.  Diced,  No.  2 . . 

4.60 

.76 

4.60 

.76 

-  - 

— 

No.  10..... . . 

8.76 

8.76 

PEAS  AND  CARROTS 

Std.  No.  2 . 

Fancy  No.  2 . . 

.90 

.96 

1.80 

CORN — Wholegrain 

1.20 

1.40 

1.26  1.85 

TJn  in  ■ . 

7.00 

1.10 

1.20 

1  in  .  . 

Un  in  . 

SM.  Nn.  2 . 

No.  10 . .  — 

_ 

_ 

_ _ 

Wholegrrain — Continued 

White,  Fancy  No.  2 . 

No.  10 . 

Ex.  Std.  No.  2 . 

No.  10 . 

Std.  No.  2 . 

No.  10. . . 

Shoepeg,  Fancy  No.  2... 

No.  10 . 

Ex.  Std.  No.  2 . 

No.  10 . 

Std.  No.  2 . 


Eastern 
Iiow  High 


Central 
Low  High 


West  Coast 
Low  High 


.86  1.00 


.80 


.90 


.96  1.071/j 


CORN — Creamstyle 

Yellow,  Fancy  No.  2 _ 

No.  10.. 

Ex.  Std.  No.  2.. 

No.  10.. 

Std.  No.  2.. 

No.  10.. 

White,  Fancy  No.  2....„..._, 

No.  10 . . . 

Ex.  Std.  No.  2 _ _ 

No.  10 . . 

Std.  No.  2..„ . . 

No.  10 _ 

HOMINY 

Std.  Split,  No.  1.  Tail _ 

No.  2% _ 

No.  10 . . 

MIXED  VEGETABLES 

Fey.,  No.  2 . . 

No.  10 . . . 

Std.,  No.  2 . 

No.  10 . . . . 

OKRA  AND  TOMATOES 

Std.,  No.  2 . 

No.  10 . . . . 


.86 


.96 


.92 


.87%  1.00 

".'so  ".’90 


.86 

4.26 

.66 

3.60 


PEAS 

No.  2  Fancy  Sweets,  2s........_«.. 

No.  2  Fancy  Sweets,  8s......„».. 

No.  2  Fancy  Sweets,  4s..„_....._ 

No.  2  Fancy  Sweets,  6s..........„,. 

No.  2  Ex.  Std.  Sweets,  28 . 

No.  2  Ex.  Std.  Sweets,  3s.......... 

No.  2  Ex.  Std.  Sweets,  4s__„.. 
No.  2  Ex.  Std.  Sweets,  6s....„.... 

No.  2  Std.  Sweets,  2s . 

No.  10  Std.  Sweets,  28 . 

No.  2  Std.  Sweets.  3s . . 

No.  10  Std.  Sweets,  3s . 

No.  2  Std.  Sweets,  4s . . 

No.  10  Std.  Sweets.  4s . . 

No.  2  Std.  Sweets.  68 . . 

No.  10  Std.  Sweets,  6s..........„„„ 

No.  2  Fey.  Alaskas,  Is . . 

No.  2  Fey  Alaskas,  2b . . 

No.  2  Fey.  Alaskas.  Ss............^ 

No.  2  Ex.  Std.  Alaskas,  l8...._.. 

No.  2  Ex.  Std.  Alaskas,  28 . 

No.  2  Ex.  Std.  Alaskas,  3s . 

No.  2  Elx.  Std.  Alaskas,  4s........ 

No.  2  Ex.  Std.  Alaskas,  6s . 

No.  2  Std.  Alaskas,  3a . „... 

No.  10  Std.  Alaskas,  38 . 

No.  2  Std.  Alaskas.  48 . . 

No.  10  Fey.  Alaskas,  4s.............. 

No.  10  Ex.  Std.  Alaskas,  38...... 

No.  10  Std.  Alaskas,  48 . 

No.  2  Std.  Alaskas,  6s............„„ 

No.  10  Std.  Alaskas,  fo.............. 

No.  2  Ungraded . . 

Soaked,  2s . ..., 

lOs  . . 

Blackeye,  2s,  Soaked . . 

lOs  _ _ _ 

PUMPKIN 

Std..  No.  2 _ _ 

Std.,  No.  2% . . 

No.  8 . . 

No.  10»» . . . . 


SAUER  KRAUT 

Std.,  No.  2 . 

No.  2% . 

No.  8 . 

No.  10 . 

SPINACH 

Std.,  No.  2 . 

No.  2%_ . . 

No.  10 . 


SUCCOTASH 

Std.  No.  2,  Gr.  Com,  Dr.  Limaa. 
Std.  No.  2,  Gr.  Corn,  Fr.  Limas. 
Triple,  No.  2 _ 


.76  .85 


.90 

4.60 

.76 

4.00 


.96  .96 


1.36 

1.20 


.90 

6.00 

.96 


4.60 


.96 

.45 

2.60 

.70 

8.60 


.96 

3.00 


2.90 


.76 


1.06  _ 

1.20  _ 

.96  1.00 


_  1.26 

r.'oo  r.‘i6 


.96  1.00 

".’90  ".'96 


.72%  .75 

2.16  2.35 


1.36 

1.66 

1.86 

1.46 

1.26 

1.60 

1.30 

1.40 

1.16 

1.40 

1.20 

1.80 

1.16 

1.86 

1.16 

1.26 

1.20 

1.40 

1.20 

1.30 

1.10 

1.40 

1.16 

1.26 

1.00 

1.26 

1.16 

1.20 

1.00 

1.20 

1.10 

1.16 

1.10 

1.25 

T  — -TT 

•■■nil 

6.26 

. 

.96 

1.26 

1.16 

1.20 

6.60 

6.26 

6.26 

.90 

1.00 

1.00 

1.10 

6.60 

6.00 

6.26 

.90 

1.00 

1.10 

1.20 

6.60 

4.60 

4.60 

1.46 

1.85 

1.36 

1.76 

1.86 

1.46 

1.26 

1.40 

1.25 

1.86 

1.60 

1.30 

1.60 

1.30 

1.06 

1.30 

1.20 

1.40 

1.10 

1.00 

1.10 

1.16 

1.26 

1.00 

1.10 

1.05 

1.10 

1.00 

1.06 

1.00 

.90 

1.00 

1.06 

1.10 

. . 

6.26 

6.60 

.96 

.90 

1.00 

1.00 

1.06 

6.26 

6.60 

essMM 

••••••• 

6.25 

6.00 

6.60 

.87% 

.90 

4.60 

4.76 

.95 

.90 

.96 

.60 

.66 

.60 

.65 

.67% 

2.76 

3.20 

3.40 

.76 

. 

3.76 

— 

— 

.60 

.70 

.76 

1.16 

.76 

1.00 

.76 

2.60 

Oo 

2.76 

sloo 

.76 

.86 

i.06 

.96 

1.00 

— ... 

— 

— 

8.10 

i'Si 

— 

.96 

.66 

.70 

1.07% 

1.12% 

1.26 

.90 

1.00 

1.36 

1.40 

3.76 

3.00 

8.25 

4.20 

4.36 
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CANNED  FRUITS— CoBtlBaed 


CANNED  rRUITS-C*BtiBa«d 


Eastern 
Low  Hieh 


Central 
Low  High 


SWEET  POTATOES 

Std..  No.  2,  Dry  Pack . 

No.  2% . 

No.  2 . . 

No.  10 _ _ 

Std..  No.  2,  Symp  Paek„ 

No.  2V4 . . 

No.  2 . . 

No.  10 . . 

TOMATOES 

Fancy,  No.  2 . «... 

No.  2% . . 

No.  2 . . . 

No.  10 . . 

Ex.  Std..  No.  1^ . . 

No.  2 . 

No.  2^4 . 

No.  2 - - 

No.  10 . 


.86 

1.36 

1.46 


1.86 

1.46 


.90 


Std.,  No.  1 . 

No.  2 . . . 

No.  IVt . 

No.  2 . 

No.  10 . . . . . 

TOMATO  PUREE 
Std.,  No.  1.  Who.  St.  1.04.. 

No.  10 .  8.26 

Std.,  No.  1,  Trim  1.086 . 

No.  10 . 2.76 

TOMATO  JUICE 

No.  1 . 

No.  2 . 

No.  10»« .  2.60 

TURNIP  GREENS 

No.  2 . . 

No.  2% . — 

No.  10 . . 


.77% 

.86 

.80 

1.06 

1.16 

1.10 

1.16 

1.16 

1.26 

3.60 

3.60 

8.66 

3.76 

.66 

.66 

.76 

.76 

.77% 

.80 

.97% 

1.00 

1.00 

1.06 

1.16 

1.16 

3.36 

3.60 

3.60 

3.65 

.40 

8.26 

8.26 

4.00 

.37% 

2.76 

3.00 

.40 

.40 

.46 

.60 

.70 

.70 

.70 

.76 

2.60 

3.00 

2.76 

8.26 

.76 

.67% 

.70 

.96 

.96 

1.00 

3.76 

3.76 

3.00 

3.26 

Canned  Fruits 


APPLES 

No.  10,  water . 

No.  10,  standard  heavy  pack.... 


APPLE  SAUCE 
No.  2  Fancy...... 

No.  10 _ 

No.  2.  Std. . . 

No.  10 . . 


4.00 

4.10 

4.26  • 

4.60 

.80 

1.00 

.90 

1.00 

4.00 

6.00 

... 

.70 

4.60 

4.76 

APRICOTS 

No.  2V4,  Fancy................ 

No.  2%,  Choice . 

No.  2%,  Std.... . 

GRAPEFRUIT 

8  oz . . 

No.  2 . . 

No.  6 . . . . 

GRAPEFRUIT  JUICE 
8  oz..„„._....„.___........... 

No!  8oo""!!!!""!!Z!!Z!!.'!" 

No.  2 . . 

No.  6.... . . 


1.00 

3.10 


.62% 


PEARS 

Keifer,  Std.,  No.  2% . 

No.  10 . 

Choice,  No.  2% . 

No.  10 _ _ _ 

Bartlett,  Fancy,  No.  2%.. 

Choice.  No.  2% _ 

Std..  No.  2% _ 

No.  10.  Water _ ... 

No.  10,  Syrup.............. 

No.  10  Pie.  S.  P . . 


.80  .80 
.72%  .86 
2.60  2.76 


1.36  1.36 


PEACHES 

Fey..  Y.  C.,  No.  2% _ 

Choice,  No.  2%................„....> 

Std.,  No.  2% . . 

Ex.  Std.,  Slie.  Yel.,  No.  1  Tails 

Seconds,  Yel.,  No.  3 . . 

Pies,  unpeeled.  No. 

Peeled.  No.  10,  Solid  Pack.... 

PINEAPPLE 

Hawaiian,  Slic.,  Fancy,  No.  2.. 

No.  2%.™ . . . . 

Std.,  No.  2 . . 

No.  2% . . . 

Sliced,  Standard,  No.  10 . . 

Shredded,  Syrup,  No.  10.„..... 
Crushed,  Ex.  Std.,  No.  10«,_.. 

PINEAPPLE  JUICE 

Buffet........ . 

No.  211 . 

No.  2 . . . 

No.  2% . . . 

46  oa. . . . 

No.  10 _ _ _ 


1.26 

i"86 


1.36 

i’leo 


West  Coast 
Low  High 


Solid  Pack 

.96 

1.00 

1.10 

1.46 

8.26 

O'o 

....... 

3.60  4.00 

4.60  _ 


.72%  .86 

2.26  2.60 


1.85 

1.66 

1.72% 

1.46 

4.00 

6.60 

6.76 

3.76 

4.00 

1.70 

1.76 

1.60 

1.70 

....... 

1.46 

1.60 

— 

1.10 

1.16 

4.76 

6.00 

. 

1.40 

1.60 

1.76 

1.80 

1.36 

1.40 

1.66 

1.70 

— 

6.86 

6.10 

6.00 

6.00 

. 

_ 

.62% 

.66 

a......  ....... 

....... 

.70 

.76 

....... 

1.10 

1.16 

....... 

....... 

1.46 

1.66 

....... 

2.60 

2.66 

.......  ....... 

•OP... 

.....a. 

6.00 

6.26 

Ektftem 
Low  High 


Central 
Low  High 


FRUITS  FOR  SALAD 


With  puree 

.62%  . 

.70  . 

.87%  . 

3!oo  !!!!!!! 


8.60  8.60 

sioo  3!26 


.60  .62% 
.77%  .80 

3.00  3.26 


No.  10 .  .  . .  . 

BLACKBERRIES 

Std..  No.  I _ _ 

No.  2 . .  .  .  . 

No.  10,  water _ _ 

No.  2,  Praservad.__ _ 

No.  2,  Syrup  ..  „  ..„ 

BLUEBERRIES 

No.  2 . 

1.7R 

1  RK 

No.  10„.. . . 

7.00 

7.00 

CHERRIES 

Std..  Red,  Water,  No.  2.... 

Std.,  White,  Syrup,  No.  2„ 

...  .  . 

Ex.  Std.,  Preserved,  No.  2 

Red  Sour  Pitted,  No.  2 _ 

1.80 

1.36 

Red  Sour  Pitted,  No.  10.... 

R.  A.,  Fey.,  No.  2% . . 

Choice,  No.  2% . 

Std.,  No.  2% . . 

GOOSEBERRIES 

Std..  No.  2 . . 

No.  10 . . 

ig...... 

RASPBERRIES 

Black,  Water,  No.  2 

No.  10 . 

Red.  Water,  No.  2 _ _ _ 

No.  10 . . 

Black,  Syrup.  No.  2 

........ 

6.60  6.76 


STRAWBERRIES 
Ex.  Pres..  No. 

No.  2 _ 

Pres.,  No.  1 . . 

No.  2 . 

Std.,  Water,  No.  10.. 


10.00  12.00 


Canned  Fish 


1.90 

1.66 

1.46 

2.00 

1.80 

1.60 

HERRING  ROE 

No.  2.  17  OB . . 

No.  2,  19  os. . 

LOBSTER 

.46 

Flats.  1  Ih . 

.87% 

.96 

%  lb . . 

2.66 

2.76 

%  lb . 

OYSTERS 

Std.,  4  oz . . 

1.60  1.60 
1.76  1.76 

2.00  2.00 


6.60  6.60 
3.26  3.26 

1.96  1.96 


6  oz. . . . 

8  os. . 

10  OB . 

Selects,  6  os... 


.96 
.,  1.10 
..  1.90 

..  2.20 


1.00 

1.10 

2.00 

2.20 


SALMON 

Red  Alaskas,  Tall,  No.  1.. 

Flat,  No.  % . 

Cohoes,  Tall,  No.  1 . 

Flat  No.  1 _ 

No.  % . . 

Pink.  Tall,  No.  1 . . 

Flat  No.  % . . 

Sockeye  Flat,  No.  !......_ 

No.  % . . . . 

Chums,  Tall,  No.  1........... 

Medium,  IM,  Tall . . 


SHRIMP 

No.  1,  Small . 

No.  1.  Medium.. 
No.  1,  Large...... 


SARDINES  (Domestic),  Per  Case 


%  Oil.  Key . . 

%  Oil,  KeylctH . . 

%  Oil,  Tomato,  Carton....^. _ _ 

%  Oil,  Carton . . . 

%  Mustard,  Keyless..>.....,..„„..„ 

Calif.  Oval  No.  1,  24’s..........„..„ 

Calif.  Oval  No.  1.  48’s _ _ 

TUNA  FISH.  Per  Case 

Fey..  Yel.,  Is.  24’s . . 

Fey.,  Yel.,  Is,  48’s.....«...„..«»«„ 
%s 

Vis  . . . 

Light  Meat,  Is. 


8.60 

2.90 


3.80 

2.90 


8.60 

3.16 


3.90 

2.96 


1.70  1.76 


West  Coast 
Low  High 


2.46  2.66 

8.60  8.76 


eioo  eioo 


6.60 


2.36 

1.60 


1.90 

1.16 


.86 

2.66 

1.76 


1.86 


1.90 

1.90 

1.16 

1.25 


2.66 

1.86 

1.16 


1.60  1.70 

8.00  2.80 


-  6.02% 

11.00  12.00 

-  6.00 

8.86  4.26 

9.00  10.66 
6.00  6.85 

3.60  3.96 
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the  Machinery  and  Supplies  you  need,  and  the  Leading  Houses  that  supply  them. 
Consult  the  advertisements  for  details. 


ADHESIVES. 

Dewey  &  Almy  Chemical  Co.,  Cambridge,  Mau. 

F.  G.  Findley  Co.,  Milwaukee,  Wis. 

ADJUSTERS  for  Detachable  Chains. 

Frank  Hamachek  Mach.  Co.,  Kewaunee,  Wls. 

BASKETS,  Picking. 

Planters  Mfg.  Co.,  Portsmouth,  Va. 

Riverside  Manufacturing  Co.,  Murfreesboro,  N.  C. 
Baskets,  Wire,  Scalding,  Pickling,  etc.  See 
Cannery  Supplies. 

BEAN  SNIPPER.  Green  String. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore.  Md. 

BEET  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  B^tlmore,  Md. 

Scott  Viner  Co.,  Columbus,  Ohio. 

BELTS,  Carrier.  Rubber.  Wire,  Etc. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

La  Porte  Mat  and  Mfg.  Co.,  La  Porte,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

BLANCHERS,  Vegetable  and  Fruit. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-^apman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

BOILERS  AND  ENGINES.  Steam. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

James  Leffel  &  Co.,  Springfield,  Ohio. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

BOOKS,  on  Canning,  Formula,  Etc. 

A  Complete  Course  in  Canning. 

How  to  Buy  and  Sell  Canned  Foods. 

A  History  of  the  Canning  Industry. 

The  Almanac  of  the  Canning  Industry. 

All  published  by  The  Canning  Trade,  Baltimore. 
Bottle  Caps.  See  Caps. 

Bottle  Cases,  Wood.  See  Boxes,  Crates. 

Bottle  Corking  Machines.  See  Bottlers  Mchy. 
BOX  (Corrugated)  SEALING  MACHINES. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

BOICES,  Corrugated  Liner-Joint. 

David  Weber  &  Co.,  Philadelphia,  Pa. 

BOXES,  Lug,  Field,  Metal. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Frank  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

BOXING  MACHINES. 

Burt  Machine  Co.,  Baltimore,  Md. 

Chisholm-Ryder  Co.,  Niagara  Falla,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Westminster  Mach.  Co.,  Westminster,  Md. 

BROKERS. 

Phillips  Sales  Co.,  Cambridge,  Md. 

Buckets  and  Pails,  Fibre.  See  Corr.  Paper 
Products. 

Buckets  and  Pails,  Metal.  See  Enameled  Budceta. 
Buckets,  Wood.  See  Catmery  Supplies. 

BURNERS,  Oil,  Gas,  Gasoline,  Etc. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Can  Conveyors.  See  Conveyors  and  Carriers. 
Can  Fillers.  See  Filling  Machines. 

CAN  MAKERS'  MACHINERY. 

Cameron  Can  Mchy.  Co.,  Chicago,  HI. 

Can  Markers.  See  Stampers  and  Markers. 
CANNED  FOODS. 

Indiana  Canners  Association,  Indianapolis,  Ind. 
Phillips  Packing  Co.,  Cambridge,  Md. 

Phillips  Sales  Co.,  Cambridge,  Md. 

CANS,  Tin,  AU  Kinds. 

American  Can  Co.,  New  York  City. 

Continental  Can  Co.,  New  York  City. 

Crown  Can  Co.,  Philadelphia,  Pa. 

Heekin  Can  Co.,  Cincinnati,  Ohio. 

National  Can  Co.,  Inc.,  New  York-Baltimore. 
Phelps  Can  Co.,  Baltimore,  Md. 

Phillips  Can  Co.,  Cambridge,  Md. 

CAN  SEALING  COMPOUND. 

Dewey  &  Almy  Chemical  Co.,  Cambridge,  Mass. 

CAN  TESTING  MACHINERY. 

Cameron  Can  Machinery  Co.,  Chicago,  Ill. 


CAN  WASHING  MACHINES. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CANNERY  SUPPLIES. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co.,  Baltimore,  Md. 

Can  Stampers.  See  Stampers  and  Markers. 

CAPPING  MACHINES.  Soldering. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Capping  Steels,  Soldering.  See  Cannery  Sup. 

CARRIERS  AND  CONVEYORS,  SpiraL 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Catsup  Machinery.  For  the  preparatory  work: 
see  Pulp  Mchy.;  for  bottling:  see  Bot.  Mchy. 

CHAIN  ADJUSTERS. 

F.  Hamachek  Machine  Co.,  Kewaunee,  Wis. 

Chain  Belt  Conveyors.  See  Conveyors. 

Chain  for  Elevating,  Conveying.  See  Conveyors. 
Checks,  Employers'  Time.  See  Stencils. 

Chutes,  Gravity,  Spiral.  See  Carriers. 

CLEANING  AND  GRADING  MACHY.,  Fruits. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co.,  Baltimore,  Md. 

Cleaning  and  Washing  Machines,  Bottle.  Se« 
Bottlers'  Machinery. 

Cleaning  Machines,  Can.  See  Can  Washers. 
CLOCKS,  Process  Time. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Chisholm-Ryder  Co.,  Niagua  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CLOSING  MACHINES,  Open  Top  Cans. 

Cameron  Can  Mchy.  Co.,  Chicago,  Ill. 

Coils,  Copper.  See  Copper  Coils. 

CONVEYORS  AND  CARRIERS,  Canners. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

La  Porte  Mat  &  Mfg.  Co.,  La  Porte,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Scott  Viner  Co.,  Columbus,  Ohio. 

COOKERS,  Continuous,  Agitating. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y, 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Cookers,  Retorts.  See  Kettles,  Process. 
COOLERS,  Continuous. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

COPPER  COILS,  for  tanks. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Copper  Jacketed  Kettles.  See  Kettles,  Copper. 
CORN  COOKER-FILLERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wls. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CORN  CUTTERS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wls. 
Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

The  United  Co.,  Westminster,  Md. 


CORN  HUSKERS  AND  BILKERS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  F2dls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  IlL 
Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

The  United  Co.,  Westminster,  Md. 

CORN  SHAKERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Berlin-Chapman  Co.,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CRANES  AND  CARRYING  MACHINES. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CRATES,  Iron  Process. 

Berlin-Chapman  Co.,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CUTTERS,  Vegetable,  Mincemeat,  Etc. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


DECORATED  TIN  (or  Cans,  Caps,  Etc.). 
American  Can  Co.,  New  York  City. 
Continental  Can  Co.,  New  York  City. 

Crown  Can  Co.,  Philadelphia,  Pa. 

National  Can  Co.,  New  York-Baltimore. 

DUSTS  &  SPRAYS  (insect  control). 

Agicide  Laboratories,  Milwaukee,  Wis. 

DUSTS  &  SPRAY — Spreading  Agents. 

Monsanto  Chemical  Co.,  Akron,  Ohio. 

ENAMELED  BUCKETS,  PAILS,  Etc. 

Food  Machinery  Corporation,  Hoopeston,  111. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Engines,  Steam.  See  Boilers  and  Engines. 
ENSHAGE  DISTRIBUTORS. 

Frank  Hamachek  Mach.  Co.,  Kewaunee,  Wls, 
EVAPORATING  MACHINERY. 
Berlin-Chapman  Co.,  Berlin,  Wis. 


Ayars  Machine  Co.,  Salem,  N.  J. 
Berlin-Chapman  Co.,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Co^ration,  Hoopeston,  DL 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


Berlin-Chapman  Co.,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y 
Food  Machinery  Corporation,  Hoopeston*,  m. 
A.  K.  Robms  &  Co.,  Jnc.,  Baltimore,  Md 


FIBRE  CONTAINERS  for  Food  (not  hermetlcallv 
sealed).  — —x 

American  Can  Co.,  New  York  City. 

Continental  Can  Co.,  New  York  City. 

Filling  Machines,  Bottles.  See  Bottlers'  licliy. 
FILLING  MACHINES.  Can. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wls. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  ni 
Hansen  Cang.  Mchy.  Corp.,  Cedarburg.  Wls. 

E.  J.  Judge,  Alameda,  Cal. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


ruiiomnv*  Catsup,  Etc. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Coiporation,  Hoopeston,  DL 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind, 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


GENERAL  AGENTS  for  Machinery  Mbs. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corooration,  Hoopeston,  DL 
F.  H.  Langsenkamp  Co.,  IndianapoUs,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

GLASS  LINED  TANKS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y, 

Food  Machinery  Corporation,  Hoopeston,  DL 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Gravity  Carriers.  See  Carriers  and  Conveyors. 
Hoisting  and  Carrying  Machines.  See  Cranes. 
Hullers  and  Viners.  See  Pea  HuUers. 

Huskers  and  Silkers.  See  Com  Huskers. 
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HYDBAUUC  CONVEYING  EQXTIPMENT. 
Berlin-Chapman  Co.,  Berlin,  Wls. 

Scott  Viner  Co.,  Columbus,  Ohio. 

INSECTICIDES. 

Aqicide  Laboratories,  Milwaukee,  Wis. 

INSURANCE,  Canners. 

Canners'  Exchange,  Lansing  B.  Warner,  Chicago. 
Jacketed  Settles.  See  Ketdes,  Copper. 

JACEETED  PANS,  Steam. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  IlL 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

KETTLES,  Copper,  Plain  or  Jacketed. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  uL 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Kettles,  Enameled.  See  Glass-Lined  Tanks. 

KETTLES,  Process. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

KNIVES,  Miscellaneous. 

Food  Machinery  Corporation,  Hoopeston,  Ul. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co.,  Baltimore,  Md. 

KRAUT  CUTTERS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Food  Machinery  Corporation,  Hoopeston,  HI. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

KRAUT  MACHINERY. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

LABELING  MACHINES. 

Burt  Machine  Co.,  Baltimore,  Md. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Foo^  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Westminster  Mach.  Co.,  Westminster,  Md. 

LABEL  MANUFACTURERS. 

Gamse  Litho.  Co.,  Baltimore,  Md. 

Lehmann  Printing  &  Litho.  Co.,  San  Francisco,  Cal. 
Piedmont  Label  Co.,  Bedford,  Va. 

Simpson  &  Doeller  Co.,  Baltimore,  Md. 

U.  S.  Printing  &  Lithograph  Co.,  Cincinnati,  Ohio. 

LABORATORIES,  lor  Analyses  oi  Goods,  Etc. 
National  Canners  Assn.,  Washington,  D.  C. 

Mn.Y  CONDENSING  AND  CANNING  MCHY. 
BerUn-Chapman  Co.,  Berlin,  Wis. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

OYSTER  CANNERS'  MACHINERY. 
Berlin-Chapman  Co.,  Berlin,  Wis. . 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ul. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PAILS  (Rubber). 

Dewey  &  Almy  Chemical  Co.,  Cambridge,  Mass. 

PASTE,  CANNERS'. 

Burt  Machine  Co.,  Baltimore,  Md. 

Dewey  &  Almy  Chemical  Co.,  Cambridge,  Mass. 

F.  G.  Findley  Co.,  Milwaukee,  Wis. 

F.  H.  Langsenkamp  &  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PEA  HULLERS  AND  VINERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F,  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

Sratt  Viner  Co.,  Columbus,  Ohio. 

Sinclaix-Scott  Co.,  Baltimore,  Md. 

PEA  AND  BEAN  SEED. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 
Gallatin  Valley  Seed  Co.,  Boxeman,  Mont. 

D.  Landreth  Seed  Co.,  Bristol,  Pa. 

Lronard  Seed  Co.,  Chicago,  Ill. 

Rogers  Bros.  Seed  Co.,  Chicago,  Ill. 

F.  H.  Woodruff  &  Sons,  Milford,  Conn. 

PEA  CANNERS'  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Dl. 

F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

Hanson  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Scott  Viner  Co.,  Columbus,  Ohio. 

Sinclair-Scott  Co.,  Baltimore,  Md. 


PEA  VINE  FEEDERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Scott  Viner  Co.,  Columbus,  Ohio. 

PEELING  KNIVES. 

Ayars  Machine  Co.,  Salem,  N.  J. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PEELING  TABLES,  Continuous. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  OI. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PINEAPPLE  MACHINERY. 

Food  Machinery  Corporation,  Hoopeston,  DL 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

POWER  PLANT  EQUIPMENT. 

James  Leffel  &  Co.,  Springfield,  Ohio. 

PRESERVERS'  MACHINERY. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Dl. 

F.  H.  Langsenkamp  Co.,  IncUanapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PULP  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Food  Machinery  Corporation,  Hoopeston,  IlL 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PUMPS,  Air,  Water,  Brine,  Syrup. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

SEALING  MACHINES,  Box. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

SCALDERS,  Tomato,  Etc. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  CJo.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Scalding  and  Picking  Baskets.  See  Baskets. 
Sealing  Machines,  Bottles.  See  Bottlers'  Mdhy. 

SEEDS,  Canners',  All  Varieties. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 
Gallatin  VaUey  Seed  Co.,  Bozeman,  Mont. 

D.  Landreth  Seed  Co.,  Bristol,  Pa. 

Leonard  Seed  Co.,  Chicago,  ill. 

O.  &  M.  Seed  Co.,  Green  Springs,  Ohio. 

Rogers  Bros.  Seed  Co.,  Chicago,  111. 

F.  H.  Woodruff  &  Sons,  Milford,  Conn. 

SHEET  METAL  WORKING  MACHINERY. 
Cameron  Can  Mchy.  Co.,  Chicago,  IlL 
SIEVES  AND  SCREENS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

SILKING  MACHINES. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Food  Machinery  Corporation,  Hoopeston,  Dl. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

The  United  Co.,  Westminster,  Md. 

SPEED  REGULATING  DEVICES  (for  Machines. 
Belt  Drives,  Etc.). 

Berlin-Chapman  Co.,  BerUn,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

E.  J.  Judge,  Alameda,  Cal. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

SPRAYS  &  DUSTS  (insect  controi). 

Agicide  Laboratories,  Milwaukee,  Wis. 

SPREADING  AGENTS — Dusts  and  Sprays. 

Monsanto  Chemical  Co.,  Akron,  Ohio. 

STENCILS,  Marking  Pots  and  Brnshee.  Brass 
Checks,  Rubber  and  Steei  Type,  Burning 
Brands,  Etc. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Steam  Jacketed  Kettles.  See  Kettles. 

Steam  Retorts.  See  Kettles,  Process. 

STIRRERS  FOR  KETTLES. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Food  Machinery  Corporation,  Hoopeston,  IlL 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 


STRING  BEAN  MACHINERY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

B.  L  Buck  Co.,  Baltimore,  Md. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  UL 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

SYRUPING  MACHINES. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falla,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  DL 
Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

E.  J.  Judge,  Alameda,  Calif. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Tables,  Picking.  See  Canners'  Machinery. 

TANKS,  MetaL 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y, 

Food  Machinery  Corporation,  Hoopeston,  DL 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  M(L 

TANKS,  Glass  Lined,  SteeL 
Chisholm-Ryder  Co.,  Niagara  Falla,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  In^ 

TANKS,  Wooden. 

Food  Machinery  Corporation,  Hoopeston,  Dl. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

TOMATO  CANNING  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  DL 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind, 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

TOMATO  JUICE  MACHINERY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  HI. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

TOMATO  PEELING  MACHINE. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

TOMATO  SEED. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Cona. 
Indiana  Canners  Association,  Indianapolis,  Ind. 

D.  Landreth  Seed  Co.,  Bristol,  Pa. 

Leonard  Seed  Co.,  Chicago,  Ill. 

C.  A.  Shuttleworth  Seed  Co.,  Matthews,  Ind. 
Francis  C.  Stokes  &  Co.,  Inc.,  Moorestown,  N.  J. 

F.  H.  Woodruff  &  Sons,  Milford,  Conn. 

TOMATO  WASHERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  IlL 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

VEGETABLE  CUTTERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

VINERS  AND  HULLERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Frank  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

Scott  Viner  Co.,  Columbus,  Ohio. 

Sinclair-Scott  Co.,  Baltimore,  Md. 

Washers,  Bottles.  See  Bottlers'  Machinery. 

WASHERS,  Can  and  Jar. 

BerUn-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wls. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

WASHERS,  Fruit,  Vegetable. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wls. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  DL 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Scott  Viner  Co.,  Columbus,  Ohio. 

Sinclair-Scott  Co.,  Baltimore,  Md. 

WETTING  AGENTS— Dusts  and  Sprays. 

Monsanto  Chemical  Co.,  Akron,  Ohio. 

Windmills  and  Water  Supply  Systems.  See 
Tanks,  Wood. 
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THE  CANN  I  NC  TRADE 


fiEVOLV/NC  HOPPER- 


CLUTCH  LEVER 


WEIRTON.W.VA 


PLANTS 

OF  THE 

PHELPS  CAN  CO 

MANUFACTURERS  OF 

TIN  CANS 

CAPACITY  600  MILLION  CANS  PER  YEAI 

Sn.  MAIN  OFFICE 

BALTIMORE  MD.^ 


**^CLARKSBURG,W 


AYARS  Standard 


PEA  &  BEAN 
FILLER 


Only  Filler  on  market  with  slowly  revol¬ 
ving  Hopper. 

Hopper  revolves  slowly  in  opposite  direc¬ 
tion  from  the  way  filling  pockets  revolve 
assuring  absolute  uniform  fill. 

No-Can-No-Fill  attachment  that  works 
perfectly. 

Fills  all  grades,  even  small  sticky  peas 
without  any  variation  in  the  fill. 

Large  Brine  Tank  Assures  hot  brine  at 
all  times. 


PEA  ADJUSTMENT 


W  L/QU/O 
adjustment 


1  STEAM 

1  .  COIL 


CAN  STOP 


CHANGE  GRADE 
LEVER 


FOR  FILLING 
PEAS,  BAKED  BEANS, 
LIMA  BEANS,  RED 
KIDNEY  BEANS,  WHOLE 
GRAIN  CORN,  HOMINY, 
DICED  BEETS,  DICED 
CARROTS,  Etc. 


AYARS  MACHINE  COMPANY,  Salem,  New  Jersey 


J' 


TWO  NEW  VARIETIES 

Fully  resistant  to  common  mosaic 


IDAHO  REFUGEE:  A  week  to  ten  days  earlier  than  the  standard  suscep¬ 
tible  Stringless  Green  Refugee  and  with  longer,  straighter  pods. 

WISCONSIN  REFUGEE :  Illustrated  above.  Season  and  plant  type  practi 
cally  identical  with  Keeney’s  Stringless  Green  Refugee. 


For  Spot  Shipment  or  Under  Full  Contract 

Aaanrtatri  (B 


romrra 


Breeders  and  Growers  of  Vegetable  Seeds  since  1856 

Nm  ^anrn,  (EontiPrtirut 

Sales  Branches: 

Atlanta  Subianapolia  Coa  Angrlra  HJrmiJliia  Galinas 


